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Abstract

The purposes of this paper are twofold: first, to explore the use of the Internet in
the New Product Development Processes (NPDP) and, the second, to identify the
relationship among product innovation, NPDP, and Internet adoption, mainly in the
Taiwanese small and medium-sized enterprises (SMEs) concentrated in

manufacturing.

Several findings are revealed after the research, including 1) the more
innovative the new products, the more complete of the NPDP, and also more
involved in Internet usage within the NPDP than their less innovative counterparts; 2)
SMEs focused on R&D take advantage of the Internet more within their NPDP than
those concentrated in manufacturing alone; 3) managers’ own recognition and
attitude towards new technologies also play key roles in the Internet adoption within
NPDP; and 4) the highly innovative new product projects developed by R&D-
focused SMEs have employed the Internet in their earlier stages of NPDP (ie.
market and technical analyses); the less innovative product projects by
manufacturing-focused SMEs exploit the Internet in the latter stages of NPDP such

as market testing and alternative marketing channels.

Keywords: New Product, Small and Medium Enterprises, Internet Adoption, New

Product Development Processes, Innovation
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