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Abstract

Numerous studies have shown satisfaction and trust are the crucial antecedents of
loyalty. However, the relationships between satisfaction, trust and customer purchase
behaviors are not as simple as expected. Thus, this study aims to examine the moderating
effect of decision-making uncertainty between satisfaction, trust and customer purchase
behaviors. Meanwhile, the authors also examine mediating effect of decision-making
uncertainty on the relationship between trust and customer purchase behaviors. The purpose
of this research is to simultaneously investigate decision-making uncertainty in terms of
both a mediator and a moderator, thus providing empirical evidence concerning how the
mediator and moderator work together to affect customer purchase behaviors. This study
finds support for all hypothesized relationships with customer purchase behaviors. The
authors conclude with a discussion of their findings, managerial implications and directions

for future research.
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TERAR BRI SRR - B BE fF (customer retention) ~ i E 432 (purchase
frequency) Bil 52 X I ' (cross-buying) 52 € Hi A~ [A] 1y i 25 1 B 17 s (Bolton,
Lemon, and Verhoef, 2004; Verhoef, Franses, and Hoekstra, 2001) » $X[fij » ##F A
Bl BSOS R 2 B A E R iR SRS - BRI A XU E R B A
Bz B A I E iR (Bolton and Lemon, 1999; Keiningham, Perkins-Munn, and
Evans, 2003; Verhoef et al., 2002) » #4555 {5 FH & M pa i & S B LS H AR
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1T RN R B B S« R G b - (5 B MR RG i AR & B PR
SRS 2R AR b S RIS - DASSGX G & 1k B SR Tl p s A e AR s Al
AR E(Howeroft and Beckett, 1996) - 4L » {5 HIJ@ M4 e i ST B it
P 6 15 TR 25 0 325 R 50 3 A TR 1 i R B A% T 2 {5 D J8 1 i i (Beckeett,
2000) - (Kl - EE R TE RS S E B TR ra iRy - B nTRE S A R T
= BB JI e B E% rE i Y P TR A ife 2 1 (decision-making  uncertainty)(Gao,
Sirgy, and Bird, 2005) -

GYAh - AR B B R 1 T R R IS 25 ORI S Ff (De- Wlf,
Odekerken-Schroder, and Tacobucci, 2001; Tam and Wong, 2001) » {HZ[] Mittal and
Lassar(1998) st » =i e ol I F e =il = e SR » B0 o B B R T
1T R BRI AZ BB BE(Verhoef et al., 2002) = FHARAE iUk - FF2 54
HEFRBEIAE ORI EINT - (R H AT b A DB RS FeE
B TR TRAN e G T S Bl O o T B R 2 T B 17 T o [T 1 8 5 85 (Auh, 20055
Bennett and Rundle-Tiele, 2004; Schlenker, Helm, and Tedeschi, 1973) - B35
RS ERERT R SR o R TR ISR A E TR A BRI A2
I AR 2D PRET RS AN E M B A I T T Ry B, « (BRI ST
PRy RN A R PR SERTI A BB - HRME AT I R AR AT E
& (uncertainty reduction mechanism) (Morgan and Hunt, 1994) 5z f&{b ik
TR (simplification mechanism)(Oliver, 1997) » PREEAEE M & KL LIS
ERFRIM AL (Auh, 2005; Gao et al., 2005) © (KL - ABHFTE SRS R SRAHEE
AT R AR SE T A — BB 52

AWTFEAAE AN 1 s EREEMSE B TR A E TR T R R
B A 0 N AP re P AR R R AN e ESE T s R
BTy - SLTEBERERT b - R DA WA PR Bt ey rh o e e
At e S3Ah SRS RS (AR T ST T R B LR UR BB PR AN
PRI RESCR A HA R L - I > AHITZE) SR A4 D STRRAYER 130 A R
TTSESR U LRSI AR B R S » ASGREREAN T < 15 BAM byt Fe 28 Bl i -
A SIVINTE T R BRI IR - itk R H A BB B R BRI S E /517
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kB RRANEE Pl AR Ry T HE(E (M) R E B RESCR (B T-RE I EITR)
Rt - REAR BRI R T (H3) B R CR (B - R A E M- E R E T )
(ryaRAL » S bR ERR B E I (H DRI A HRSCR (S - T R 5
b = EIRFRAHEE VE R (RIRy, sl {E ] S BIAHBECR -

A > SORKER BLIE e (R
— ~ BEEIRETT R ~ BARS E SRR k2 E 5
(—) BEWETH

De Wulf et al. (2001)/ 5% 5 B AR EE (L5 T B AR R A
15 (share of wallet) il k17 83 - Agustin and Singh (2005)7R§5H, » J&
ARk FEE R R 2% B A LR SRR A SR T R ) o FRA A S E R
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BRI Ry i B R T R ol R ERIEE (Verhoef et al., 2001; Bolton et
al., 2004) » ARFSERE A S E R BRI R B B A W ST T Ty -

(=) RARmE

Bl R i B A 8 SO AL R R R RS - BT KR Es — MR I - Bian
Crosby, Evans, and Cowles (1990)a% Fyiiint B M AG AT S BRARE 1) - Hifly
oA e De Wulf et al. (2001) 5z Dorsch, Swanson, and Kelley (1998)/II A&
i E R R B SRR « AW E S L s B R B A A RSB
NATRBANE A > [RIEE > $RA Crosby et al. (1990)AY5E FEKHR £ E
i Sl E A e — SRA TR S BB AT -

Horr iSRRI S BRI RIS - AR B s e (it L Bl [EERY
THIEIRZE(Crosby et al., 1990) o FIUISEAY AL - s el B i L T
S Bl P TR P8R L (Oliver, 1980) » B TS FHAS S =0 S TRV
A AR R TR B A R L B BB A B TR
R BB TR Il A S B AR - HR > [S{EEE AN
JiFTRBAE S —Ji L IEE. ~ S 55 x(Morgan and Hunt, 1994) - {E{S{T.
(A fI 51 » Doney and Cannon (1997)g8 RS 1] 53 Re W flil- 11t = ml5¢
PEELREEE « BESP > Johnson and Grayson (2005)thgi R {5 {11y -T-Aiiri -
P AIfEITELHRE(T: - Ali and Birley (1998)58 R Bl S ATAVZR IS - #2
JAAGHE ~ ARGEERFIBEE - BIFE AT R IR A B |
NS BRI BT A BRVRFEIASR © RS ENDE R R A R ]
J& - Liljander and Roos (2002)HI[i5 HifS AT ELAT * FTHRFERE - FIRRH:
B e BRI AR S T -

(=) RERIPETEMH

RN E ME R S R R TR R P /e i B AR e AN e 2y R
(van Birgelen, de Ruyter, and Wetzels, 2000; Daft and Lengel, 1986) » [F]fE
[ Gao et al. (2005)FERTRAMAEE TEE F R TR AT E 25 A TS BR AL
T O S R P A PR N R B = 534/ » AR Becker and Knudsen (2005)
FEFE » AHEE MR CAIR RS R - (H RS B GRS S A A
FE ORI B AR AR - KRR SRS SR A T FEHI T © Achrol and Stern (1988)
ST R e MBS ¢ (PRI # TTRURIK 2R,
Q)RR AT FHHITE - G)IRTRTE B RIS RS - B - w5
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P ) AR P o A B P i AR BB IR - R AS O BB B SR AN S E 1
(Beckett, 2000; Heide and Weiss, 1995; Tam and Wong, 2001) - fi#5
Dequech(2006) ¥ A i %€ PE 09 43 K1 DL d ool J88 i A B A i e 1
(substantive uncertainty) = X » FMEEREEAY 28 ) % T Mg AR
BRER IR R 2 AEE 1 (procedural uncertainty) » $II411 - GRS
ARG AREVERITREETF ~ PRI S5 RS AN R SE Rt
F455 0 [RIBL » BIGE AR R ps A AN [R] <Rl v s R e a8 R i 7
5L o PRDRy RS i ' R SR TR ) AR 8 s 5 () TR P AR B A AR 26 TR R
JIZEEE - B BRI AERY 200 e 8 > S BRI S
BRI S S RE A SRR < FIET (Dequech, 2006; Ganesan, 1994) -

= W (SEEEEREI T ZRR

R b i B A R S I E 1T Ry(Bolton and Lemon, 1999;
Genzi and Pelloni, 2004; Nagar and Rajan, 2005) » == B4 J5T R m it 8 e e 4
= S - B BT B P OE 2R BRI - e B E T
Ryt a g < W9 (Bolton and Lemon, 1999) < [AIARAY » fEA%E L mimis i
PYE R r REE B H A RS i (Bloemer, Brijs, Swinnen, and Vanhoof, 2002; Jamal
and Naser, 2002) » {H Verhoef et al. ( 2001)A[F5 H B it B8 e B sy i il pe i 3
WA » [z 0 FR iR AN AR e I e s L - R e 0 B
BRI BT R Bt M R — 2 3ERm « B0 > Johnson and Grayson
(2005)ZE BARRAG AT BHA B B3 e IE M52 2 (HEHFRAYEAE Crosby et al.
(1990)ARFFE T B EERUREAINZ A R s 2 by TER AR S ~ {5 (TR
FETT R EIIBAGR - DU EAMTR A e oA E PRy R -

=~ PERAEE T A

DARANEEME P F Fotia S (5Bl I A T R T S5 2 R Ry
HUTRAIR TR DR A E AR 22 5L - BEAR » (5 @ e pa i e B I SR A AR
R ~ Ja\ B B AR @ M - HL3E AR 1 G A i 2 I ' i B s ' AR Bl e 7 A
(Cannon and Perreault, 1999; Heide and Weiss, 1995; Zeithaml, 1988) » {H/E » i
JE RS e AR AN o R R 72 S ) Ji PR R TR ANl 2 M T Ja 15 B %k (Dequech,
2006) - {ERAFRZE EEAIIRE By - B EHA AR B R 1P [REAY PR SRANE E 1
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58 (San Martin and Camarero, 2005) » HE SN RS HE 28 VR AR 2
PERSEZWIRRES - L R A IR B - RS e i B
(Johnson, 1999) = 538 » HHEHABAZ R ST R ESIE BRI » 5
SR A SR BRI S 7 B e 0 SR A e D T SR R
I -

VY~ PREEANIE E P v o P B 5 Mo T T s PRI R

Mattila (200 1)1 FH 20K 2 G 250 BH 8 A1 R\ S 2 5 b P e iy
BT - SR 12 B SORKES BHDR SR ANE G 1 S s B g o i '
1T R IRy TR - 2 A 3T 2 R SO AR HERR LLRR TR - ANiiF9e ) 5E
Oliver (1980)H1SE 2 g P Zii(disconfirmation theory)f7= R 3 AT AL IR HEAHEE
PERYTHER R - BT PR S - e M S 0 S e B 1 B AR R e L
(Oliver, 1980) » fEARIRIRAMHEE ME T » BAR IS Z T 7 I <2 B B A BRI Ll
(Andreassen and Lindestad, 1998) » F§3% » Ji = S S AL 2 JE A S B i B R BT
{17 (Flanaganl, Johnston, and Talbot, 2005) » [K|[tt, » FoAMFE S RS AU RA S &
RS TR S AETE B A M7k - Schlenker et al. (1973)REEHH
[RIFEE » S8R E AR E MERHER - B A EnE SRR EE - SR1 - Sksk
ANt T P Al S A0 7 L B R AR B i 72 B (Patterson,  Johnison, and
Spreng, 1997) » JREAHRATSEHE HH SR SR AN & 1 S SO AR P B B PRAS
@ (Patterson et al., 1997; Johnson, Nader, and Fornell, 1996) - #£[tt, » ‘N 2R
EHE B s iR S B Y TEIH LS B PR AR » sl BRI A RE 1 53T
R EER BRI 22 - W R R T R B R - DN R
B A I G IR 25 P AR RYARES FE AR BRI E T R AR e 23
th, 0 16 S5 1% 58 e = B HE 1T B AL (Keaveney and Parthasarthy, 2001; Selnes,
1993) - Verhoef et al. (2001) 5% Rust, Inman, Jia, and Zahorik (1999)%4 £ H it &
HSCRAE R RS B PR e i R i o TRAMTS e B (R 5 R S I i B A B 5 s
I PREA TR EEAERE S EE A Bl R (R GRS ANHE E TR as « 2l Bl
e MYIRGE

H1  REBEEHRERBEBEITRAIRENTR » BIRREAINEEEATIF
LT EHREEFRRNEEZEFERLT °
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T~ PR E P EHE (B R & I B T R Ry T 2

HINBEN S » Z 2 HIRE)TRHALE HIE M sk (0 & AR S A
B DL DR SRANHEE 1 (Zeithaml, 1988) » FERLIEHE § - BIE @ S {EREEAY
RS 5 B L 2 1 e S ' TR SR 31 A% ME HI (Cannon and Perreault, 1999;
Delgado-Ballester and Munuera-Aleman, 2001) o J53E 7 i 5 AN o 1 B J s if7
{71 > 12 (38 S BRIEE R TF 3 2850CR % 6T R (Auh, 2005; Chaudhuri and
Holbrook, 2001; Coulter and Coulter, 2003; Johnson, 1999; Selnes, 1998) ° 2.7 >
E IR T R AE e R RS S ol 1 o BRI TS -

FAF confidence)iKIBRRR] - YSERREE LIV 3l #
PERIRFIAS FE EE (Achrol and Stern, 1988)° Y 4[] Daft and Lengel (1986) and van
Riel and Lievens (2004)ff7 5 » AMifeE M & & s BORENE EHE L - AR
IEE » IS CoAME T DA PR SRANE E TR 11 L ] DABE e 8 B (Flanagan
et al., 2005; Yen and Gwinner, 2003) » 8 15 0o SRR DR SRAHEE MR A IR E
{T-5J&(Garbarino and Johnson, 1999; Johnson and Grayson, 2005; Morgan and
Hunt, 1994) o HAE AT AI1E R A BRI SRAE E MR T (Morgan and Hunt,
1994) » E ARG TR BB ETRE - BIR BRSSP a1 U B e oA
fife 2Bk (Achrol, 1991; Crosby et al., 1990; Gao et al., 2005; Selnes,
1998)  #5Z » TElE S =S @ Mk ra iRy » (SR R B S TERIRE T &
SEAS5 311 5 2 Thakor and Kumar, 2000) » P » A G B 5 T 1
P REU R B R T 5 [RRC R v AN G 1A PR » 5 AT m] DA RS L DR S e S g i
&[0 & (Laing and Lian, 2005; Oliver, 1997) o [KIt - FRAM R FoIF -

H2 t TSR EERE BT R EINE B RRANHEE EHTIER
TERAERRADEEEHIFLT o

N~ PR E MR AT AT

DATRSRANHEE VEAE Fy h /A M SR ARKIR AN E PR H 3 (uncertainty
reduction theory) (Berger and Bradac, 1982) » [FbHH Zoi A m i & e\ oe 2 M AEBE
PR e R AR AN i TP B B2 -SRI > B R SE B Bl E e ks £ it
Z B E 02 T RI4R M T 23 5 2 (Moorman, Zaltman, and Desphande,
1992) = 5341 » #4E Gansean (1994) 5%l - {5 T2 B IR FRE R AY - 22K 34
A= (DR S ATEEN: - QURP R ZA - G)EIEO - XKLL -
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B o MREA S PRI (Morgan and Hunt, 1994) « JREEAMEE TEM
rh At AME R AR R R SCR R L S BT RS 8 B
FEERRAE R BER S e T SRR 5 AL BB 1 T T B PRI IS S -

I PR Ry PR IR AN S e A i 5 B A T T T e BN A A R K
R L B R PR SRANIE E T 2 8 P R T X R E DR A IS 5 T s
A AL ARG L E S (Flanagan et al., 2005) - g/ K2 R R T LR 11
L BRI - ARWITZE R R B A2 e s 5 U IR AT RS AN E T < B
JE R SE 45 HAE T E R AiTIE 1 (forward-looking) » 3 22 J&5 {2 5 2% R
(backward-looking)(Gustafsson, Johnson, and Roos, 2005) - [K|tf » FHE AR
J5 - (B P BESE AT RS BB RES T RHE S AR SRS S G 5D - TR R S s £
AT T R THIIE (Doney and Cannon, 1997) » HIAE AT Bl g oA E M [F] i
EHHEEL - DL MEPEEHE RS B T Ry L IR SR E PR 88U -

&~ RS E P EHE (RS I B T R KRR /2R

FOR b BB A IR ER A1 (1 AR RS IR B EE A (5
SR BRI RV IR BS - 15 /R M 2R RE ) B E A e e T
(Crosby. et al., 1990; Gao et al., 2005; Morgan and Hunt, 1994; San Martin,
Gutiérrez, and Camarero, 2004) © [K[[tt » DARE ST S HRRFERENE TR 1R n] R
TR ERAT A I H SERE JIRE A 1 & At M AY JUT E (Liljander and Roos, 2002;
McAllister, 1995) « ¥k BB it A B AR ER P e RAREENE -
FE AT I AR SRANME i T AT - s b T R CR LB - (50
T 1 R A AR U ITER A S MR S A5 AR JE - [RIBRAY - Jacobs, Hyman, and
McQuitty (2001)5E Ry % B fRIEE L2 A B TR ANHE E PERYAS R -

—HRIM S - B S B = S MEAH RS AR AHE & 1 (Beatty and
Smith, 1987) » [KIth - EIRIRAEE MR IR - B e s g e i+
SR LA A B e I TB AR S 5 P52 (Hauser and Wernerfelt, 1990; Heide and
Weiss, 1995) » Britb.Z S » AN E Ml s Bl ks s B 7 2 e ik
HETMFRRCE B R A5 PR S F AU HHRRE 5 (Wangenheim, 2003) - 215 » E %
IR E MK > MR BN B R THE A T Ry - I IR SR A
SEME ) SRR RS AT BRI L EE B (San Martin et al., 2004) < [KjtL - FefTa8 ks
TERATRAS At » RRARAHE E MR B 22T - FEHHRHME TSR A E M - (SIS RE
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FIETT Rl BEEIR A BOR - B MY IERE

H3 1 SRR ANEE A EFHRERBEEITEME EFPITRFE -

S P

B AT 232 ER i R B S A SRR T T T R s 28> SR T SERTHIRIFZE
TR AL AR B (R ~ PEIELFTTS)(Homburg and Giering, 2001) ~ B
(Verhoef et al., 2002) ~ " HE ARSI EHURE W8S, (Debling, 1998) ~ T AGRT Tl
BN ARRG 8%, (Verhoef et al., 2001) &g FRAF IR TRy  IRICLBAME
g ey - DU AR 1 SO g 3

2~ WH5ETi ik
— ~ Al
15 B VE Ra BRI F R 2 A SR TR P ORI iR R $ FARK

SR RS SRR T R - SRR RS - Hh = A2 F R T
ORB 2N ] BLEE SR O RSB ACHER S (5 S PERG AL B 5 1 e — AE RSB ATE —
T RERG AL R ERERG AL LN -ERERG S R T R B S R
(i © RIS ~ AGEORER - B ORE ~ SR 0RbE - ABIEREERE - 3t
5L ~ (6% - FotfEbazrant @ VEHERENE - B2 4% Krishnan and Hartline
(200 D)Frseaflty P B FIE S LR e (&R 5 @ MErd i - 30 £ EMBA 142
S3IE B E AT WA RIS - DIERERAEE TIRH A SR B T IR
ANE Gl ) OHE-CRERG A AR AR R © ERES Rl S Rl
BVEIR &R 1-3 [ A SR -CRE RGO A B R S i AR P B AT
A > ELRG 0 SRR R BL AT ~ 554 55(2004) B2 Howecroft and Beckett (1996)

(53R — B0 BUTSE- B RS i r] Wl R {5 P JBS P p il » R R ) PR B AR
e EBUR IR A2 -
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o BOREERERAR

AR FEERAGET 1A R B AN Y B SRT 7 5B 15 T SRS Mk R Y
o RUBRAEARNE - HESL ~ B > G s MR E R - 5
300 73 ~ 3Ry 400 17 - RIS RERS Ry 150 B3 o (EAERT TR AR 4
B THRIEBIERT T 201 TR BT EEBIHhRE - PRSI R THE R AR 385
Gt 12 22 IRl - et AR 619 {3t - MIER 63 f3nlZE A aryf
Bk mIRIVERAA/ N 556 17 -

=~ BRI

AWTEAT A R 2395 |H E LSO A Likert #1858 R4l i (HH52 A
[FIEESE R FE) o« DN il - B4 ~ POORAHEE M s i S5 T
oo T3 o Tk FE TR R FEIRF AR - B B R A5 b it A Bh P [RERY 5 RGIR
& o FA"HwE Crosby et al. (1990)Ei Verhoef et al. (2001)Ay[E3E » A FAEE H
flr i o (BEFER SRR PRSI P I R~ BE B S0 - A
2 H Doney and Cannon (1997)Eil Morgan and Hunt (1994)/4[%: » DA AfE&EH
iy B o PREAHEE PEFEI RIS RSP e < AN TRER I E # HE LA TE I g
BERER o LR HIER] Gao et al. (2005)RUR & - DL e H & - B
Hi 1T R TR PO R B R il I B ey e P DA (5 P v s PO
WOt P [ - BE— 1k J54ERE Crosby et al. (1990) ~ Johnson and
Grayson (2005) jz Verhoef et al. (2002).2 /5= » 5340 » I SRR S S ol
(S P ps et S B - iy P IR De Waulf et al. (2001) o AZAKE T
[] » AWFEESeBEE K H 3T ~ IR A A ~ B8R A RN —ALRSE M RTAL 2R
IR > PRI AT AR S TP - DU & <RIk SR 155 BTl -
LA 103 fi7 EMBA ELAE By 3552 - filliR 7 B AHEEAHBA R ES ~ Cronbach’s o {EELEE
RIERIZR AT o Ea oy F Y R -

BiE ~ ot 2R

— ~ FRER T
AR AR LR — R T ~ SEABERT T ~ SRt T~ AR T ~ ek
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SRAT RACERT TR 2 > Hrh R ERT TE e A <l e e 8 B i 18R
17 > PSR T s P RE b V7 R B BEE TR s SENE S BT TR IR HESRS (S @ s
fm e BRIE > TEIEER TAE B A & S B i S E R RN iR T e e — 48 > IRk
[ KR AR 38 FH A AN SR 2 L T R YIS B  ARIB P IIIry 556 13 A 34
AL 479 o FEEE FEAE 31 2 40 %(43.196) » HKs 41 5%LLF(37.19) » 30
LA M 19.896 < AF P KR =7 By 30 #oC LU G 14.7% ~ 31 f#EocE] 50
H5ICAL 29.4% ~ 51 ECE] 80 EITAh 32% ~ 81 EIyLLL Al 23.9% > ElfRTT.Z
BAFREELL 6 2 10 4F Ry K5%(43.7%) » HX R 5 LA (37.1%) « BAE R
REEURBRZ » MURIRIT AR E Rl & B B A8 - SSH&ERHE
R AR 20 ARSI I A SRS THA B A BRI T8 « BLARARHY
A IffE MR A A L & SR T SRR R BT 28 > 2002) - #
ATeEAR R — @ EE: -

 ABERSE S b

2 1 B e M ~ B BTSN - AP/ R BRI
ST OB+ 5 LR B B A 8 5P (sa) = 165.26, p=0.00,
GF1=0.96, AGFI1=0.95, CF1=0.99, PNFI=0.79, RMR= 0.03, RMSEA=0.04 ) - [X][I};
FTHEFRM Rt AR o i + FTRERY Cronbach’s o (G 0.7+ AL
£3{FHEEIEGH 0.8(Wert, Linn, and Joreskog, 1974) » LA VA8 BB
{E{(AVE)SIRH 0.5(Fomell and Larcker, 1981) « S PMKRCHIE /it - ATt
ST 2 BHAEH R 2 -85 FUG L9 247 1t (Anderson and Gerbing, 1988) © i
B R R PR R S I R R e (R R 1 8¢
FLAWHIUE (Anderson and Gerbing, 1988 ) - FIF-f RS - [KIZE E47 it -
AVE ~ ZEEFIBAIRER - BERIMISR AL <

R 1 BHEZRNLRETEERAERE

gl R e 1 2 3 4

1. R 3.15 0.80 1.00  0.23%%  -0.20%* 0.39*
2. f31E 3.00 0.79 1.00  -0.48%* 0.58*
3. PURAEE M 3.01 1.02 1.00  -0.43*
4. EEBEITR 2.44 0.78 1.00

*p<0.05  **p<0.01
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=~ IR E PR RIS

A 198 o S0l o A DA et = s o ALt 3 BT ARG SR 2 2 s = 3R
2 AR AR BOR PR SRANE E ) B X BORESR U A I S 1 T ) - A=
A RN 6 EFEHIAES ~ W AT « #52X B 30T M3k 3 PR © 5o
B 1 SR A 7SR P AR S T B R R 5 S (B A S = Cr P e T AP B
2 fEmT A R R E 1) SR AEAP B 3 AT B GRS AN E
TR ) B A B A S T o Ty i 00 A2 3 JE P AT AR A9 3k R 1 R
(multicollinearity) » HIE IS » KRMEEIE ~ (BT SRS E MESEHE
e~ EruiMb(mean centered) o N DUE R GRS VIF {E SRR -
G HAF A Neter, Wasserman, and Kutner (19?0)@?%3}? VIF A 10 FAAEE#E IS
Gh - BE R AT A DA b S (AR )@ MENG TR (AF ) #
TTRE o HIRSRATA] - 820 B 19208 2 KoPBR 3 #fAT B g /k e -
PERAERERRY PTG ~ T VTSR E AU RG L RE L ~ TSR I A LAt g
B~ BACRRRE RS i B T Ry B R R A TR S - (LM 1 B A e
HIPRSERF /K YE -

fReise 1 BEH et B R SR AN E 1 A A P RS SR ey B s S T
11k - 5 & WS EERSZ BSOS XS PSR ANEE PR MR - 4015 2 30T
TR BRSNS AR T BB EIRIAURTER (B = -0.14, t = -4.31) © Bff5E
FeARATTEIY] BRSNS MR 91 o S B S R I T T R s R,
AR SRR 1 T » [ > s 2 HISE HE AT B PR SR AMEE T 2 AL FHEIAS
Kb ST TR o 2K AR AEETETRTE T SRR
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