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Abstract

There are two distinctive investments on the strategic resources. One is to invest on
activities of product value creation, such as R&D. The other is to spend on the investment
of marketing value appropriation like advertising and promotion. Firms build competitive
advantages through continuous focus on R&D to develop the creative capabilities of
product value. The sustainability of those advantages needs firms to invest on marketing
value appropriation to enhance barriers to entry. The authors employ a hierarchical
Bayesian regression model to analyze the financial data of firms in the IT (Information
Technology) industry to do empirical tests. The results show that the degree of market
accessibility to the end user plays as a moderator in the model. Based on this model, this
research can suggest the direction and optimal ratios of resource allocation for those firms

to decide investment strategy in competence establishment.

Key words : product value creation, marketing value appropriation, hierarchical Bayesian

regression model, market accessibility



Al
B
%g

BRIV A DR 8 Fre o 7 o A e B 06 - 3 2 A 25 i R e R ie
BN E B DRE JTRIE AT » G230 FER S 58 il R P A A X 5R
(hygienic factors) ° [K.Z - EHRgp4IT S > PERFRRIE IR (B B LU B AR
A RE R E R P TH T RE SR LU R i e R < H AR ks e &
TR TE) - Clausewitz (1832) 5 » AEHFINVEF T - WEEHESAE NS
JEIGHY - M REAE DR E TR RS IR ZI AR A S 0 (R 85 - k] DURSES A - P45
QB - WP BN EREE T - A R A AE (E E PRI B 8 2 -
TR AL T 5 A S s o e 5B P 5 e s R s R Y B B « ol S i g (]
L ELEIE A S B A B - E L R RS A AL E AR - B A A
e R TR (R > DUERSBFE35 (Kotler, 1989; Levitt, 1960;
Drucker, 1954 ) - LR SAREIH R AR P FHE R E B TR IR 8 (R&D)
IEENLUE O L E B EAERE ST - (HE WA LARHAG S 3+ ¥ TRy Shas - #oigrE
G — D AT TS B AT RS A T S B E - R T T SE B LU E B o
ENTEEAL - M EEESEDIHE(E (Grant, 1991) -

[EAERHAERES] (isolating mechanisms ) 2 ZEV7 T HCH R0 F PR REE - BREE
RGP ENEGEDE  BREHEFEFRNREEENEZRES
(consideration set) 4} » FEITHRE BT E A REEA S EH BN S - 8l
FEEF s A A SR R PTEE 2 T i ) MRS 8%
& IR P TEE B O R T S T R SR (5 3L « BEAE R 25 02 7R E S a8 A i
RaFTE » AR TR EINGENE  MEG E M EEE S R TR EEE R LR E
Z TERIAS Er B B A RERE RGPS B IR RHEIER - (KL - e RE RIS (E A
EIREEEEVEE - RSO E R -

Itami B2 Rohel (1987 ) 585y iRIIHLIERERE R H S i 1y (B (e BTG Bh e
FUIREERFI VAT MR BN AT I Ry B B B I S .~ QAR ~ AR
know-how ~ f=3¢(58 ~ AE R ~ BEERERCA ~ B - pB B3O
EERASSE » HBAE B AT MBI > WREERE D TR & E & I E -
EEEE . T AE A EE HE CRZRITHmE) - —FIRER
T DARFREN BRI - (B RS E IRANE SRR - S TR A ZH A HAR S
e B © ATEL > SFRNMRET S - T A A A R S R W S AR Aty
TEOLT > B ST Ry BT il H B B IR A (EHEL - 58 o e H R A b
(B fE AN BT T 5 (B (B S5 A Lt R L 2 B IR T -



R Bl ibtsesh i s - AR AT

1. SRR EEE SRS 4015 R 2 B M
EE RS  ATIER A TR RN RO - B
S P 7 A 2P LA PR BT 24 Lo PR B
SRS Y » YRR (T E R B DL B
BB © RN I A

2. EUHTMPEEIRBLRE T ET T RE o BB R R A AN R R R R
AR > WIRES A FIE AL R % (R iRIE A S
AR R B IH B TSRS R AR - RER UL B BRI 25
BIEFENE=aw i

&,

B~ B i 2 0 B SCRR R B

AR SR RE BT S HAR B RIS M E BRI BE - ¥ H B & IR
Ay T+ 18 B BRI B RSB Rt A5 3 — 2 OISt T Ry L B BRI R 5 He
BRI L 275 < AR e IR T (U A A BUR R R iy £ R BARE )
T LU i (TR A R B R AR PRE R E TR A A RIS RO
MIHBE T RGI TR ) JERS B (RIS TR I S T = S T B SR
HREL

— ~ SRRHE B RN %

IV e 7y S AR A MO A T B T < P 7 SRR - RS S AR AR R RE A3
— TG R R B S (B (BB T 3 - A SR i AE T FLBE S RIS AR
3T S R EE A - LS DUE R AT R (EE - IIRA
P g 24y (Hunt & Morgan, 1995, 1996) - #Xifi > AR LLEESAFT AT
W EN RS CREETEAVR A 2 - 1] 1 (R A BT hY s e
o B A %5 i A AT BT IR (B B R (R B AR B R A = (R 22 5 TR LA
[ BIRECE BN - Horp > 258 3 R AT B B AR R e SR = A A
B HAVSBARAIST AR - M i R s ez 5 5 2 F58E 6 4% - EAE
SRISR A G4 LR S (B A KRR » o i P T 2o T+ B4 B LA B3

~14~



BERERL - BIRES 1 AR BILES O 4% > (B EYE R BAFIE L L PUE TR L W RS P T 2
F RS R B A B EORARE RE T E - Pt ARG e 1 S5t (7 O A A - TR R
A A Y B 3R (Coyne, 1986; Hall, 1993) -« AHEMY - 554> 7 8

B Ra T = B ARE  B3RE L -

R & IR (B (- R S

li9 % =

iE| 2
) ? i B i
‘| Y 5
IR | & R B E NPl R
5% . 8

=l iﬁzﬂ‘f/.!\; iﬁzﬂ‘»/.!\;;\ (?
N BB R 7

B 1 #PENirEpE
B H A JF - Hunt, Shelby D. and Robert M. Morgan, 1995, p.7

ELA g8 2 BN B T — P R i e F i a1 B E
7 B 7 A 1 ERAY B TS (Conmer, 1991) o 4575 B8 BEAY £ {21 2 S0 B
E AR » BIEHTHY SRS - EEER T SRR TRIE - Wi T B T Fr A SR
TEE) - RIS BIFE Rk pEEE Ry SO B RF AR - FREIMEIME W (Mintzberg,
1973) > JiRelfs EERAS (HEH ) 1K  #FEH oMz E REFEK -
I 3% H AR R AR M ra (BB R RS B A A AR BT RV THRGEE) » B
PAE i T E RIS % T B (Srivastava, Shervani & Fahey, 1998;
Moorman & Rust, 1999) - i MERERS HTT 815 B EL AT HY EESEASE - DUE
A IR T3 RS ( Dickson & Ginter, 1987) » JRGETE BRI s B @ TERYE 78 (A
rnRREREE L E AR ) SO A T R T PR - (15 TG KRR i B
TR s A = o

L~ B EICE B RH A B
FERBNA TS EREET » R HIRE T MERERC SN B B B RR RO i L2

~15~



BEIRF AR A B & I SRR I B B B S TR ARRY TR 3K - E R Pty 2
nn BRI AR E B AR TH SRR 00T KR » BLRERE ST B Fe R P 1 758 5318 24
(Hall, 1993; Bharadwaj, Varadarajan & Fahy,1993) - [K|[tt; > fips FERSER 1138
LM &I R <R E L (Day & Reibstein,1997) - EFHCERFHEE - R
W B G AL TR B e A GBS - (BGIRAH AP S - TS AR - SRS s
o R BRI AR T Ry - 2 HR MR A B B i SERTIIRE T - SR T ER R
HYMEIMIRIEZ - i > SRISEERTRIN TR - 2B any S Bolrdce
WAL - SR Ry ra RO B 2~ 2 PR - A5 B N B Bl i & U
R A1 BT PRTE < ST - AR P RERH 1L B B B - FTHEEAE
A RE LR - RIS B S R paasts i 5 A BB E s - 17 3B
MBI B2 AT ST H B B I Kb I B SR BB 1 IR E R A BB AR
TR SHRATRIIHT - R EIRE A I 25 23 A1 E LA B i 2 W s P s lIAY - 16
AR Lo S DA B 88 T 7« LA D e 7 B K ¢ R AR A Y
ZRREGZIMITIGE - B THE R TR E IR SRR R SN R EERY -

AT e AR s BV B o ~ B 5 Bl S P 1 0 SR P R T S5 Bl
& (Srivastava et al., 1998) - ZBHFHARBEHIRY ARG > 2058 1 FivR - @EAYHH
A SCORRAE R B PEARAS 1l o 2 IRE » S RHE H @ T RS B L i B &

(Porter, 1996; Amit & Schoemaker, 1993; Wernerfelt, 1984 ) - fi5 1 A5 a]
H1 - FHABBEHIAE B M SR R AL e TR G5 38 < IR A ~ B{f
BG5S (i < (ELE AN R REABHE T A RIRAE 850k Bl AN » TR A RIRYRE
XRF o KIIE > AZERYET B S RO B R RE ST B UIRIRALR -



Pl PRI I iR R R

" Wy
S
= e TR 4B
. (Geshshiybr) | SO I fraiis
PAR IR A FESE s HEH
SR TR —
SEA T Ffﬁ;ﬁﬁﬁg o EIRAE I A M HEHE AR
eS| o
P AR T 5 H A B
e e RS WSS B EE | o
RN © s e [P mo BB o o e i
T TR . PR IR | e s
P MRz — Ko WHEET T AL
* RS (I E o7
TGl = A s A T HIA% B g P RE TR
FTHYERF EREIERE JANE
s R FHESHIER AT JREERESIHYARIE] e
e PHIEGE AR |FH RS 0L (RS S B A B
) 3t A EigE {filEi et PN
KR TRCR AR K R iE B R s B
I:}-E‘ /\A‘\,\ EE\ /F' . "
e e I T S TR S R
Werenerfelt (1984); )
o ) Comanor & Wilson (1967);
Day & Reistein Teece, Pisano & ) )
F iz Dickson & Ginter (1987);
) (1997); Shuen (1997); ) )
Sk . ~|Srivastava, Shervani &
Porter (1980) Eisenhardt & Martin
Fahey (1998)
(2000)

g o QUARIIN IS < 241

=~ Be/IPI B AR SR

o E R EIIRE SO E B R s Y B IR T o0 30 P R R ra IR R B
ANEIRYE IR A [R5 558 24 - B e s YR Bd B S T i &4
BEEEAEAZLEETT » W R FHAESER (Barney, 1991; Prahalad & Hamel, 1990;
Snow & Hreiniak, 1980) - [K.2 - RgRGZHSCHERSA B FThiEH <« EIRTERE - 468
SR - JORHIRBET S - Hall (1992,1993) §2%% RIS ATEBET
S IERVIRRE IR < 225 o3l © (DIUREME 25 (functional differential )
Q) b7 (cultural differential ) ~ 3)ENIM7Z=EE (positional differential )
Bl (4)pEfi 7252 (regulatory differential ) o HiAr - TREM: 722 S EBLE 7 72 BEE H

~17~



A T BT BN A AR AR A B AR T R L S B A R R B R A A S
SRELF i A e AL RE 22 A R BRI T 2 R RS B R E N T =TS
WIEEE 2 - Hamel B Heene (1994)7R et —Mif% LRETIN 0 E - 350Ky -
(DA SRERE B T LR A 507 BN Rk A e il T S5 A 5 ~ ()RS3
G ~ EA T MSE R SRR 255 T ~ BL3)RERE S LURR FIERE
FAE I S B IR B S R B REAHBRAE AL 2 355 7T

FE#E Hall (1992,1993) Ed Hamel Ed Heene (1994) MY/ 3EELRE » ANHFSE
S — G g r & IR S R W - A103% 2 Fir - 38— e e fE E A
HE77 (the ability of product value creation ) » ik i #E B & B iR AU B E B -
FEA R AR MR AYRE ST » BB KRB RITHEEEBILEES] (the ability of
marketing value appropriation) - FpFEE T THSEEIE MR E B E ECRE
77 BUAE R RE 89 T B E A B s B AR T S H B B R AR EE T i
AT B E B SR IR - DAPERR I 0 R RETE 18 B FH AR B il

(Hunt & Morgan,1995) -

K2 WEEIFEEHNIER

FEZR

fiE PH feE 1 Hall Hamel &Heene
sbil il (1992,1993) (1994)

EL MR B BT RE )T B/ FSE R
| BN SRR R T
18 {H|AURETIAZR - RRrGFEHLLAET I
AliE | &R HE BRI EEAE -
FELE SR HIRA T FI 2t -

BRI (R FE R &

BmE | R AR P SO MR RE [T

(B PR RE T 22 | B8 e AH B A 2 38

FRTIEAES - Zm T EEh ek

3,\ /Q\" ¥ _Eﬁi—"‘iﬁ %
o o SRR LTI - gf;g;;;;i
Mg s | =

" R | AR BR N TRE [ T M A
8 H P E—— ﬂisi fffIAf[l i B %“\ ALIRE fiﬁ%rﬁ L Z R
Eg%%ﬂ%,mgi\mﬁﬁﬁﬁﬁﬁﬁ VLRSS B > SRR F

T e - R T LA

B ATH - YRR B E R Y

\ - ARERLAER -
EYERESIE -




VY9 ~ REFTEL R ACEOR

B E R RE T BT S (B E BB LR T A AHEAH R JTRETR T & A
EAVERE » (€M E AR - M EUS Bl B AT - 2 RS B
AR (Maidique & Patch, 1978; Porter, 1980) - 3G FI Ak G E UK 52 155509
M (Pakes, 1985) < X[ » WERGHIEITIEE B RN ARG HAMTRE IR R R
% W 7 LIHEBERESZ M - S AR B E R s AR R A
A EBAYFREY (Dvir, Segev & Shenhar, 1993) © 534b » FF 288 HISRAEATER
FE (M - fEra et ba@REh o R H R R e D By b DAEOR SR A%

(Little, 1979; Eisenhardt & Sull, 2001 ) - [K|[tt, » B&paS G A LB EE
FEHT TS B H AR A B Bl 52 » AMERE D 55 e - [F]RF ] {5 s
FINRIHERF B IR A FH A I =

ragEE TR R EEEBLRE ) MEE R R R E R AR RN
W= HENEEARG N EA IR 2R - Beaa e e AT 7e s ke
fil » Ses MR BT KR - I E BRSBTS BRI S (Dvir et
al., 1993; Jaworski & Kohli, 1993; Hurley & Hult, 1998 ) - J&zpafE I E it PR
EGHHEE &N BERIBETEDEIEEE T K - B R E 3R
HEBEGEAERF S (Bentley, 1990; Kohli & Jaworski, 1990; Day, 1994; Kwaku,
1995; Han, Kim & Srivastava, 1998; Li & Calantone, 1998 ) - sEF{TH#SISEI Y
BEERHE TH - MEEBR B EMEATS » A EE R A f®
(Kopalle & Lehmann, 1995; Wright & Lutz, 1994 ) - EE4&:FrfeftayE S HRE
A R HE YA E S M ERERE - NMEagEgEHETNIBE IR
(Boulding, Kalra, Staelin & Zeithaml, 1993; Burke, Wayne, Edsarbo, Oliver &
Robertson, 1988 ) - SRRENG I E SARELE S X E Y BUE Bl 540 (Wansink
& Ray, 1996) - HIFFEARED] (Fgra iy & &/ Nk - 22iE=(1E S (Barwise,
Marsh & Wensley, 1989 ) - Jgpe#S & o5 B ST Bh AT 28 AR A b A 2t - BB A
5 o s e oy A — S R S s A (B RS R T FC R s B R i I & 7 ( Barwise
et al, 1989; Herremans & Ryans, 1995) -

T EE SR L E N EERRGAZ 8 I FIRERE TS s ey B 2
BAZERN - Bl B B R AR B - 7 R i i B
PR 2RI > BRI SRS L AR PR B B B A
M AL RAE  ARWTTEREE T T — DT C i TR SR AT fR S E
R TiE o BRI SN BIRESAGIE— RS - &K R lins B B & IR ~ 550



FHEN R B G DL H B B Rl ey oioet sk B Re TS - 5 g i
BARMESMEEZENZ AL - FrLL - $RRET S - B H BRE S > SRy
EIFACE - il oo A S B TR (EE E B L GE I E 1 & i
EHRC S HTRE ST - IR 2 ks e I B A B B ny BR IRy - PR g nyEhRERE

( Dierickx & Cool, 1989; Teece et al., 1997; Eisenhardt & Martin, 2000 ) - %3
Fifhc HFEE IR E R BT - IS A e iR RS -

— ~ BRI

AWTFERT PR BRI R S S R 5 BRI DU AR ER 1A SR
FotfF e 52 - SHEHVGE e SRR - BB i Ty Bl BE 1 36 o o S Y B B2 AE
HE 1 < R PRR A BRI = » A1 o5 R S AR AR — DL R EER - EORACTE K
FIA 82 RIRGE 1996 4 F AR FEZE 2001 Ay - Y47 B AT iRshny B 45 S ke (]
B WIS EE - ERER - IR - RS e e - E A
BARIIEARSE - SRET A EISE 627 2 - () pa 55 1= BUE A R 73 s
TR R B S R e BRI AR - SRR (A AT LLE AR R
Tl B - IR ] R FE O HEHN  BE S BRI S E 208 e i Y i e 15 ke 9 2 A BRAG 19
FRIRFRLEy 1996 £ MHAERELIR © & 3 PIYITTeRRA ARG 24 1 - LI
O3 E) R FE AR E SR IO ESRAY L ~ of NIRRT B T
SRR EEAN RN 53 Ry =R R B -

~20~



xR 3 BERCHEHISERTERNRER

BRAIHE TS T

Fif (f5) thif () T ()
i YL A -
IC 33t~ 1C B3 ~ ) | BGTRES - WO TS ~ IS - SBRE | 51 RIS
Eift.L f# AN
| BTG, LTS | TR TN
& EHEAR - EIRALRERS - B - 2 | A
| B i - T
| BEBE - TEISS | PC g -
| B I W | L - A ﬁgiﬁ
N B AR -
ol e - Wik - MEEF  SmEEL

FE Ml  ERRRY
RGRE P~ EI ) 76 B%
R~ R

BEIE ~ B9 ~ 3 - | OUE BN~ A JHEE ~ & 35 | B wiE -~ B
HER S SRR TS |19 B BEER O AGH - BREL | B S R
WEZ2 ~ OB ~ ek ~ | &% ~ B~ A - TR JOfE S BR | T SSE B
HEFR ~ BRTE ~ NELE - | FE - IEA% -~ FTRERT ~ BUK WA B\ K K BEEE -
24 e 50 | & il 55 ME  BER T - [ FPE TR L
T RO - KR ~ DG - SEy - W - BREL - [JWD | B B
P\ 7~ I WY % | R BT AN I BERE R | =67 - e
i BRE ~ fFR ~ TEEE ~ 6 - RIGHE
B - st

R B &

BRI - AT BRI 7 1 2 o D 7 LS B AN R G A
25 23 R &AL B

=~ WFSR B BRI E 3
(—) HFRERS

T e 2308 TR 1 i B P 115 2R A RE D B RE BE AT R B S RE S 12 L g
T L E A RS - AGRERS LS5 B AR - S AR A R A A
AR E R I B T I Ml i R R T S B T A SR R
JEEEL - Hong & Wyer (1990) fEHEHKAIEEE (AIH ARG ) BB
FEAARSIIEEE » IFE S (AT MRIHE AR ) BB AR B
mmhP SRR U T o IRIILL - 5 enia P e e 2 W A 5 Ry e T e i s - AUl A




TTE T B L AL 2 T AR A SR MESE IS HA AR T B Al v (E E
T AR RSB R S IR = IXIIEL > B R P T o B A TR B T S I AN ]
IRF > RFIE LA O A (R Bl T (E RS (LR T S e s A S8k
e HARERMNED - AW ig A RIS -

H1 : BERgr e R TH B TG e MR AN - W s s (B ELANE
B TR (E S B LRI HE A R AR RSO L AN IR R R

Hla : E g b 1 e AT B i i My - HRr e AR S (B E
AGEEIR - BIRERSCE BRI A -

HIb * ERgra A i T H BT s MRy - HFr S AR T 8B E
BB LEIR - Hra A BRI A
MAEBIREEM LAY TG MPaRE I ERERC SN B 4 TR AT - S
R AS S B IR 5 Aefi e THE B FIR SRR K - LA i e P BR S B i
RrR et N AR 4 O B B SR P ek B L B S ol P S O e (B B
BUTHEESE B IESME R AR - At RN R R

H2 i THE TS RG I E AN FIRRRRS - SR ERAC B RIS B 5 P

o

H2a © e TH B T S B T PE AR - BEE R B iy - HoFr
A G EERIRGRE I & RO E L & Bk -

H2b : RGN BT AT AR W AaRs LT
AT B L) T L ) A -
(2) BiEHTS
I S

AW TR R B IR 8 A B A RS A R s 2 W EEET I
— 8 (HIERAITHERRERNR ) S EKRIMETEEmE - Kt "
PARSEAERL , Ry AR5 E 2RV EE S (dependent variables) -« #Z5SURR
LN LIE EBERAERS R R FAE B LR (financial ratios ) ffCFsfir &
AR - NS EE SRR (ROA) ~ RERAERREEM= (ROE) B

~22~



AHRFAR o HIERTOH AR NE EE B A B Rt 2 B IR RO
Ko MDA AE RN T B - BRI E A TR RE T E) - A
i > AWFZEAT E R E R EALE BT i EE E R L R EA IR E
) - W5 LESREE AR T & (o g i S LRI P O PR B - SRR
HIERERYRTERY o B (E R 2 M SR R I BRSO a i - DUKAERE
2 o H ARRI A S BT R ARl B AT T e &y B i R I BR (B - 1T JF
PEssER R R I T B RN R 2 B HLRE SR B A RS 7% 2 H]
B T - ] 8 T fhy & %8 e R W (8 0 T 45 15 55 B il 5 6
( Chakravarthy, 1986; Christensen and Montgomery, 1981; Miller and
Bromiley, 1990) ° (Kt » AGHFELAG ISR ST AR AT S | RefE
R | HCR PR S R i A -

2. BEH

A9tz B8 (independent variables) 43 FyRiflilfg X » —@ 2
FPAARS R BIER A > S B TR R 22 2 2 R P e s gy - 7F
EIREATTH > vk T EMEEEES ) R TITHEEESEE ) SWEE
U5 TERg P E RS O TR - RS T TR s B T Eaa T, -

URGRERE AN )~ TEIRBAKEESE | 55 o BEERBHAT ¢

(1) EREERE

R PABEE A ST A A Ry (BB B SRR - IRIBE A EIH

L AT Sl R s S 7 P R R RIS » o SR RE TP LBy
mnEHUCE AR A E B - B SE A RE Il & HBEE T
Ko DS 5834 (Baily, 1972; Branch, 1974) - fiff5i3R
(R&D) HEZEHERE R RAYERE (Solow, 1957; Denison,

1962 ) [A]RFE R 2E e S0 H A IERRY 22 (Pakes, 1985;
Gatignon & Xuereb, 1997) » {HHHAG LEESE MG R0HE 2 H
TSR RS > QIR LR - 2 AR B 5 > 3
R R E B B S P AR RS FHE B IE E AR AME (Kohli &
Jaworski, 1990) - [FRFEZIEEFTTRIVE I XIERFREX » 1 HE
FIRE S ik e AR P A S PR W 52 R &% - Mansfield, Schwartz & Wagner
(1981) BRI B A RECRGESCR - B NS R E

TEVYAFE L X ARAS 5y 52t 5 Pl » (R (G B A (R B A
Wl SR B REE A E =AY (Teece,1987; Levin,

~23~



Klevorick, Nelson & Winter,1987) - i5thEt 2 Bl &E B EEE
LB MR A B TR F R K] (Aaker,1998) < [KI -
AR e L BB RIERE T - FUE s e HAS S TEE
B EL R iy B 2 BT B B P B T 2 3 R AR B 1Y i AT B
E - S A i i 745 R R e Bty s i H 2 it e
BREH | WERAWItE S EEENE 2 AR -

2) fTHEESEI

1T BN e B ELHE B B RS R B B E A LU
IR (R - T Bl Ry i 2 PO (7 Bl S Rkt > 5 B e £
e TG R A A EAERERM:  fE B RS 1S 5ZRF(Bunch
& Smiley, 1992; Mueller, 1992; Kessides, 1990) - —fE#&
R T B RIS 7 SR T > TR R A EAS T 55 L b FHEE Y
HIEER > BRRERH S F I THNh B (EAR TN B
JIRIRHAEEET] - BERg PGS LA (Peles, 1971; Schmalensee,
1972 ) - Shaw ( 1962 ) #E Jw & &L 2= B2 LK BZ ( product
differentiation strategy :PDS) Jhlkpaizs s iR EEE
mmalUEL > FRIARER S IHEE 77 K » @ BT H B BRI
S Y > H R SR MR S e B e Rk i Bl o iR
SR AR fE B (Dickson & Ginter, 1987) - [Kltt » AHT
Fek s T EEE B LRE I E R L B e A = T E)
v BT AR BR BT (H B A R P B S B B TE B
B IEE > WH RS EE TR BB R EFT RS T e &
AR AR S EE S o 2 R A TiEEE B b A
PHABREY -

3) HitBEH

5 T ERAIHE TGRG5> AW DU SRR KS B E
PRORE R 73 R A NI =28 o B2 N IFEAYRRS - IR B R
Fo—MRINEEA R SCH BN S i RS MRS  AZhe L

U AR R R LA Y AR AT A B SN R S
A WM - SRR REEHEE -

2R FIIE E RS M ORI B 2 30 - AL RS I Ve - 8
AEE ~ BRALIEE ~ BN IS ETEE) ~ FAEE . 5



(R > [RIH 2 RE 2 Ry th N iffeierd > MO B I B T
PRSI, - — M B A R B SRR A 1 T R BA TR 22
S FE T R ) U1 - AWTSOR R SRS T i B B
FITECEL < IR R BT T M P B R (B B - 12 T &
TR AIKAE | J71H > L2 DARRE R 7 R e AR A i &
TR R E R OB -

=~ HERUZ A

AWFFEFT IR R E R R &N E e B S R B
FE T E (cross section ) FIHEETH (longitudinal ) FYERHRHE - EH A&
K B 73 B 8] 8 SRR 20 (fixed-effect model ) B [ % 205 SR A =X
(random-effect model ) » HABF fEris it RS E M BB RE M - B ETHYRER
B CRERIE) ZAEEHIR A REIS B G E T - 3 S A W i O R
REMEEME - RfFREREEZERDEOME - gk R EX
(hierarchical Bayesian models ) & 2289 5e s Ao B A0 - A4 2801
e iebEs il % » FRRE IR )T - RS PR EESE R (MCMC, Markov
Chain Monte Carlo)/ji% » i@ 2B B ERITAC » BER YR A= i e
J& % (individual level) EL#4 & & 7k (aggregate leve)HYZ2 831 (Rossi, Allenby &
McCulloch, 2005) » [K][}t; - ASAFFEER FH i H B EF R = (Hierarchical Bayesian
Regression Model ) F¥Ati{E RIS < EIR 5 R ERIE - BIME AR
RIEEREREIE K -

(—) ERIRE R R

S T i g R 21 T Rt = RS 25 TR i R B e L IR
BALR - BT RS |

Yi=XiBi+8i i=1,2,. .N ( ;7“ 1 )

=

Vil MG TR MR R o B | R
ELEICR m, > U SR TSR 2RI —(mx DIf B

X=5 1 e L EIRICETT R - RS A EEAEE S (I



BESG) HTHEES RN E) (RS HEeHEE D -
B R B AR — (mx3) R

Bi =B RE - ReAE AL EEANEEE (MBS B THEES
JBALTE) (EE S B R S ) ORI BHE1E > R—(Gx1)

g

g =i o fR—mx1) A& - BEETE %8 EH RE I
MNmi(8i|621mi) °

(Z) BRERExR

58 R W JC TS T - B R SR (R LA
e PR - ARTFSE kR B - — R T B T T
BRI IR » R A Wi 2 2 TR B A A - DAt
SOHTETG - BB TR » 5 R e a S E -

I ERNR RSB IREE Z R

ARG R R R |- 2 80 R RN o e T S T T
R o DR » BRES | SR 5 » AR SR AT TR

Bi=O'di+6; (#£2)

-

B=2R — e AR R B A R - AR R B IROR R —(3x1)

s

d'=[1 dy; dy] » B EEEE (dummy variables) » FE LU S e~ FE LG
#e s di=1 AR RS 0 di=0 AERIETH RS ¢ du=1 AR TR
P 0 =0 AARIE TIPS  di By—(Bx1)[A&E

O=55 " J& I LR (R EORERE iy B ISR B s R (2 B £ $2—(3x3)
yElG

S=az2tH » R —(Gx IR - BEGEIEZ 8 R HREHC MN3 (S| 0, A)
2. BRMRUEFRIR 2R
T HETE 1 < o B IR TSN - AW e IR B IRCR B

~26~



VAR BATR - PR ARSI AL AR A ~ S R ~ B AR
AT TS -

Bi=0O'zi+d; (#3)

Hrp

Bi=2H— g ny iR R A & - BIEIERCR » fR—Cx D&

2'=[1 2y 23 23] > z1i R EEHAAE - DIV E R R © 2o BEEH
> DOV S B SR EN B Il R 2z R EERE - DIVIgE
FEH R -z hy—@x A&

O=2F " W SR R B - i B g JRUSCR B g R M < B TR £R—(3%3)
FHE

S=aR AT > FR—(x)IAfE » REGEIEZ B F B N3(5i ] 0, A) »

K (1) B3 (3) L2WEIER, o, 6, A% FHE R/ B Tk
HAEMCMO) T + P BB T » 3 DB A
A HE - BBRSLZ HESHBIRER MOMC JrikZ BUTHBIZAIS% Rossi, Allenby
B McCulloch (2005) -

Bt~ B

AWTFELUE AN 1A S Ry BN IEA R - pa R A SRR AR 4 B
e e BURANRIRATHE TR VRS < P H B DURRIRR (P&
FERR) -~ AL EEAEEE) (MBS R&D) BT EEE R LEE)

(BEEEESECH - AD) BYBEDL » FR 1996-1998 Eil 1999-2001 RiHffE Lhig ml

A AR IR E TSR MRS (L) MERREENR 2 6% > BAEELE
EHARENE R A BRI > HarE A s N SR rs - =
FEAH LR -



R4 BEEFEH LR
- . =

B g BRI o (o) ()

LENEIES S 21 e 44 R 17 7
SN 1996-1998 22,251,211 7,598,342 19,505,414
(LB=FAEE) | 1999-2001 43,930,516 8,263,280 23,464,029
A& ELR | 1996-1998 401,483 152,793 385,425
(R&D) 1999-2001 718,532 133,596 358,902
Fay e Bt 1996-1998 17,484 27,769 98,292
(AD) 1999-2001 24,645 22,649 96,905

ERA KL

Rt T EES L (AD) BEEMMEHEARE (R&D) HIFFUE L L

0271
0.18
016 [~ = o,
0.14
0.12
0171
0.08
0.06

0.04
0.02 1

{EI&PL > 206 2 B o BT S iHE mszan it CRle) Besfef TesEE
HE AR EEEANEE R E L E - PIB R A B S R & FRA
TAATSSE B LATES) > HLEE Kolter (1989) £ K MmN B T S5
MERE Ry > N R TS R B R R A Y B B RS AT
B asitt (i) R BME R HE TS (i) et R
IRBCERVAHE LR BRI NRERVBISY -

° M H. > Friiil

A - w1 %‘;
— = H Ifb‘;
_J—Y\B}:

0
'ﬁ\

N
6\ ‘\\‘o
&
S

N

<
O Qe
S gV
,\q

9
\O’

$

N
Q) >
QQ\ QQ\\W
P

v

NS
\\‘o

2THEEERLEENEREERE It RE(LER

EEEEARETE) (R&D) EITHEESERLEE) (AD) BRpEEEH

~28~



s s AN 3 For - stERER T S - 1T EE SR L BRI A SRR
TR SR (BAD) » M S R A AREICR HESIEH 28 K >
A 2 o 8 (B A1 3 19 3 90 5 A S TR e o P o SR T S Al 2 B R SR

(BR&D) -~ [FIFF » FHFIERCR 2B BOIR DL AT A R R A SRR S8
7 BELEGE DR IR E TR -

Beta R&D
"""" Beta_ AD

3 BR&D 8 BAD ZEESECE

Ji e R PR s o 5 o SR R B A= T - T RS i S B TR - A
5 s o (@RS < EESMEEABERSCR (BR&D) AT EEH B LR
(BAD) dRKgpE A (AR IME) MAABEIESR - KM ATEE
A E TSRS TEMAA SR AR > SR RE H1 ZBGE - 3% 5 /18
INEATHE TSRS TR (L) BIRRE - HiFE (R&D) EFZKARR
TR EEARERCR - B RaRURTER BAA IR  SSR AL
LWTFEREE Hla » [E5h > BUR AN E TSR b e (i) rokges
H R&D & & e ARTRUREEE (KR L e - #5080 3 2K%E » Al RIKE Y
SRR R BR&D Ry EE o EARSCH - A T S BB TS R (-
Nl ) g > HES RS (AD) B A B TIHEEEE <SR (BAD)
RUBEE = s _Ealfeers - m A1 iRy BAD 2R IEMH > SCRIARITFEZ TR
fBi% H1b -

~29~



x5 OmEBMEHERR

e B A 7 B . 2 R
(Brao) (o)
-
A (01367053 - ((l)jggi)
e | 2| o

iF s () WRYEIE iR BaiE e 22
"R p-value<0.01; " FT p-value<0.05; “F% p-value<0.1

AT FesEtE— 2 BRE AN A I B T 5 S TR A - Hledl < B
FOE - ARIRJE AR FOERR U BOE - i s e (y ) B IR IR A (&
XI=WBEEIRA > x2=EEHRA) LRI Ml iEAFRRLE

Y =By +BrenXi +BapX, (34 4)
Hrp

Brap = Yo T 71X, +7,X :
{R&D 0 1*1 2%2 (;\5>

Bap =75 +7V4X +75X,

ﬁEP (B, v F2HUE - B B H FOEER S 2 AR HE - AR

— I Es e e e T s ({1 B e ({5 ) S R RR 71 s [l <
ﬁ Co BI% xitxe=C > xo=C—xu1 ° RFELIRAIZGERIZL (5) » —lARAZ (4) -
BTN AR

Y:BO +|:'Y0+'lel +YZ(C_X1):|X1 +|:Y3 TY4X, +'Y5 (C_Xl)](c_xl)

= Y=By+ (v +1:C+7,C—1 = 2vC)x, + (v, =¥, — V4 +75) X

(£ 6)



R (6) ZZBEMOF R aE > BRER S — MR 0 25
SRAS Tk P R R AR A LR 728 o (R (RS B T S (E (B B b B B R o0 I =
(Xxy, X5) AT MR -

(7o +7,C+7,C—v;—2y5C)

X*=_
1 2(71_72_Y4+Y5)

, x3=C-x; (7

WHRRBERERA 2 2 WS R A (7) BITAT/54% R F ST P e
LU LR -

B i B AR TS O > A B EA S B T E R i B
EERACE LLRAVRE BRI > A113% 6 Bl 4 FrR - FERE BRI AR 2 ZIRR I
FIPRIE T - s S AL RS B Bl B TRCRIY AN > 1T 2EAN A
HIFRCE - IR ATAD (RN E i RS T s b E IR 2 st
E{EARSEEANE N T EE R B LE e Rl & ILE (R&D/MFFERE) A
W b YIS > SR SC R PRI H2a o (H IS BT = B AR S i
ST GRS © o i I TG M R RE = B IR U 1
W (EEANSEEHE R T E E SR Lih B o B LU E (R&D/A-TERE)
AR e B8 1T EE SR LE B Rl i &R AL B e n (E HAE
T8 > SCREIFERGE H2b -

P EE REORER (ays—yrtys) BB > NSRRI A T7(E - B R s AU
MBS REIE < PP 2 BAGEHRER > ATF G — R0 - SUSol s B HEmm (i
PR B R e T e T e M R - NS e TN B TR G T s -



®R6 BMEmEEFEELLGZ/RE

L R&D/

g; 7T | R&D | AD | R&D/AD | 477 7R ST

|7 i

o150 | 137 | 13 10.73 | 84.68

% 200 | 174 | 26 6.62 | 81.41

ﬂ 250 | 210 | 40 530 | 79.31

E 300 | 247 | 53 4.64 | 77.85 | Brap =30.9462—0.1929%, —0.14X,
s | 350 | 283 | 67 4.25 76.77 | Bap =1.57718+0.0409%, —0.4387%,
% | 400 | 320 | 80 4.00 | 7595

i 450 | 356 | 94 381 | 75.30

B | 500 | 393 [107| 3.67 | 74.77

® | 200 188 | 12 | 1571 | 86.36

ﬁj 300 | 198 | 102 | 196 | 6291

;1 400 | 209 [191| 1.09 | 47.55

jf 500 | 219 | 281 | 0.78 | 38.01 | Brep =20.8501—0.2666%, — 0.4409%,
s | 600 | 230 | 370 | 0.62 | 31.83 | Bap =6.1161-0.0783%, +0.1291X,
% | 700 | 240 | 460 | 052 | 27.59

i 800 | 251 | 549 | 046 | 2453

B | 900 | 261 [639| 041 | 2223

~32~




b PERR
(BB 77 B2/ 1)

ASRE AR

TR
(B 373 TR g)

=5
s
"
I
Sm
@

4 EREEAGRITHERTRLRAERELLHZELENHT

HE—ERCHE 2 2KE [E 2 BURERR L= A e B EAEEA S
(ﬁ@ﬁﬁﬂfi"ﬁfé@ﬁ%ﬁ' {LisE L & LU E R FE R A i 1218 LTS B
A% 4 BRI < B B IR BE IR Fel T s I 3% 38 AR (R T
TSR M & P AR AR < e B e B B A i i O B
IR - KRR EEARS S B R > JTRER TS &N - K

TR AT B T S T M R P B B G B o A T e AR B i Sl i I
B (HFRIRE AN - HERESE I THEE SR LmBCRA - JTaEE
AR E L] -

th ~ %5

%

i SO B TR



B RNE 7 SAT A PO BB A SR TR S B A B IR B

P AR R IR S5 ST - HERIIE B AR - s EEAE R THEES
B EERR A LB R R EAHE TSI (i) M asdnngss > 5
ERA RS - Fd o R A TN EE BB (B Efedy ) AR M E
EHALE (W) Bl &R ELE (B 2) - vFHH =R HE S
PERRRE A5 D T IR 5% - st B eI = > 1T I E E SR BRI A S
g A R B = R H 2 BRI 28 AR A B AR & %
AR A S B SR - B A A B B T s e e = - 1K
BB RGIE (Bl AR A = - Hit# (R&D)
AR AR ARNENMEEAESCR - M - FEd (AD) BIFRZKAE
AR BT (E B a8 < SR (BAD) Rl A s it M B stk (v~ M)
IR HCRE B R B IR -

PR AN R Bt T 2 3 ST M o e S I L e R P > T 72 B v B
THE TSR MR e e B LA TS v By (E {E SF R LG B DU A H AR
THE RSN - It - (R EAIHE T BRI M < Jirs - R B LA
m B Y RS B - st e e B LA (B ERIE - T A 2 H H AR
ARy K - B g e I 404 A (R Y e e A I Ay g ) B R A
A AR B AT B TR T < W B IR RR A9 - (e e EL A T
HAEST - ([ IRET C B LLBIER W R 18R - F e = EE SR L ihEie
A LLB » [ e I B T o g R I S i e L (B SRR LAy
TTEHTEED - (E{E B TLEh M ERE M MR BT R A SEAE R - DU G RIS
WERE > WRERE FHRS B UM R B A (AN AR ) - Aot
S T+ N P FRERRE - 1T A I T 25 W KR 2 B R T T 5 R R L T
SATRBUT SR IR M aE T B A 2 T >R B RE A Bl e v e 2R A 8 SOt
M&EE -

FE AR P S e BB AUERES > HLA R A B S RN T A S L i
I PR i T R B L S B (R T S AR S R B R 48 T TR RE R S 1y
PRI - JBK T RBUBRETE | FURAE & B — ER B Rk L [F p i 5
Kz - BT B AT R T B th— SRR 2 THY ST © MY - SR
FARENT. AT EE S RALRE ST ) BUTEED > A1 FaE R R MR IR L RIS
FHAHTFE AT > 17 S (E B S B LI B < Sea e RS R A i = #0=
BT B TR M R P G L AR U T S A (B (BRI ) SRR T 1T



HEESEL,) - SRR EEEFH ODM 5t OBM KB — M 2 sy
RPN S - ELhT e R ] DAe e 46 /825 ORISR - M H &
HE R B L E B &R R - AEEEE R TRICISE -

=~ BRI B R A e R
(—) HRFZBRE

AHF7E L B B KR E R (GES TR B B ) S TE R AT
FERE FHEDRH A BRI SR A 3@ AR A0 T

1. SRNRENSIEY

AWFFEYIAGEER AR DR " S EEARS ) B T EES
JBAL ) BEIIRHIA KRB EIRACERRENE - AR R e SR
FEEG R  (HZ RIS TG E R A 2 B R AT iR (R
BEIERE] - P H AR ThRE SUS IR AL A H BBt - St E
LB S L D RE SR AL B - SR ESRE > BE A HIR
T o BAL > AWFFTEE SRR < T RFeRE R ) B T RS B
IR E AU TSR EA RS ) B T EE SR MEE - (&
HRER PSR AR - MR MR B AT TR B A A Rl © —fiK
M5 > WA TS TR R A i S A RHE AN (] 1T & A A RIET
ftH & TRH S A R 22525 » FrLL - AR Ze (58 A i 2 B S Pt
ks TR EIFrRERG Ay T EEERBL ) 68 > RREH
BHTEE AN EANIZE L ZRE] -
2. ERFMEERMmE 2

AP SRR SR Rk o 2 A ) E B i B A E R P 1 A SRR T AT Y
E{EMEAE - Rt R > B~ R =R B HE 56
AR - ARG — RN R T B 5 M W e RS P T o R R MERE T il
ANA o fERRSE FTT A HOR PRAS I P e 75 H - R A R HE A B A

Y RTRGEINHTY TSRS AR ) B TR A B ) DRI T A A, B Y
EEEEE - EABE AT DT IR BIR, 54 52 SRt et RN RS -

* RRAIIE SR SO A - AR B T BE M MR 2 PR 2 R e - T2 B 3tk
ENBUIGREL TR HEE - it I E T S M g H S I 2 B RS ~ IS e s B
A RS -



R & HJ R AT - R GEERE TR A R
RO Fr DA EERY T35 BT MR P I A2 P B — R B R R
WO e B EER A

(Z) ®BiBEARESR

AWTFEER BRI E RN AT MEE RN AR TR B R - AR B &
Rt AR ] - 58 B AN [RIRE Y SR s A B PR SR SRR AN R Y B R
PEELRS - AR N E R B 15 2 B PR < R - R
AR T AN LB ICE R R - MURE — D3RRI R AT ek THISE B AR

(EAME IR BERMRCR » ISR AR TE T R EE, - [FIRBER
R A G AR R R TR RTRE (A s S B e S0y £ 2E B 520 - DUE
IERE Ry R AL ATHIBRK -

EFREESEE RN > AW FeEE ISR TSR P e i 5 - Foa SRt
AR HABERMAEESE - A ~ R - AERERIIT T ESRIDUE Z AR
FESERFIEBRE > AMIEE mT DURIAN [F] 2 SE AT ORI R IR 2 5 B A 225 R
TR P TR A T R AN S BRI 7R B (1 S YRR 1 » B 2 7 St S i R Bt (1 S
BRI 8 R ET e B e L B AR S & - YA E(E RS
TIPS % Fre i FH B T 5 (B SRR A R 5 S HH B — B O o ol L 8 B I 11
MR BAA R EERIRHRRTE - e BIRTE I B R AR - B n] DLERRAYR
WV A T B S RESEE — 0 T AN (RIS o S R A P B P /K B B 5 T
PEB AT - KR B 518 SEAKHE B R BRI S Ry E PR B 58 LAY - s
NBHKE -

/

AU

2% 30K

Aaker, D. A., 1998, Strategic Market Management, New York: John Wiley & Sons.

Amit, R. & Schoemaker, P., 1993, Strategic Assets and Organizational Rent, Strategic
Management Journal, Vol.14, No.1, 33-46.

Baily, M. N., 1972, "Research and Development Costs and Returns: The U.S.
Pharmaceutical Industry", Journal of Political Economy, Vol.80, January, 70-85.

Barney, J., 1991, "Firm Resources and Sustained Competitive Advantage", Journal of
Management, Vol.17, No.1, 99-120.



Barwise, P., Marsh,P. R. & Wensley, R., 1989, "Must Finance and Strategy Clash?",
Harvard Business Review, September, 85-90.

Bentley, K., 1990, "A Discussion of The Link Between One Organization’s Style and
Structure and Its Connection With Its Market", Journal of Product Innovation
Management, Vol.7, 19-34.

Bharadwaj, S. G, Varadarajan, P. R. & Fahy, J., 1993, "Sustainable Competitive Advantage
in Service Industries: A Conceptual Model and Research Propositions", Journal of
Marketing, Vol.57, October, 83-99.

Boulding, W., Kalra, A., Staelin, R. & Zeithaml, V. A., 1993, "A Dynamic Process Model of
Service Quality: From Expectations to Behavioral Intentions", Journal of
Marketing Research, Vol.30, February, 7-27.

Branch, B., 1974, "Research and Development Activity and Profitability: A Distributed Lag
Analysis", Journal of Political Economy, Vol.82, September, 999-1011.

Bunch, D. S. & Smiley, R., 1992, "Who Deter Entry? Evidence of The Use of Strategic
Entry Deterrence", Review of Economics and Statistics, Vol.3, August, 509-521.

Burke, R. R., Desarbo, W. S., Oliver, R. L. & Robertson, T. S., 1988, "Deception by
Implication: An Experimental Investigation", Journal of Consumer Research,
Vol.14, March, 483-494.

Chakravarthy, B.S., 1986, "Measuring Strategic Performance", Strategic Management
Journal, Vol.7, 437-458.

Christensen, H. K. and Montgomery, C. A., 1981, "Corporate Economic Performance:
Diversification Strategy versus Market Structure", Strategic Management Journal,
Vol.2, 327-343.

Clausewitz, Carl von, 1832, On War, edited by M. Howard & P. Paret 1984, Princeton,
N.J. : Princeton University Press.

Comanor, W. S. & Wilson, T. A., 1967, "Advertising, Market Structure and Performance",
Review of Economics and Statistics, Vol.49, November, 423-440.

Conner, K. R., 1991, "A Historical Comparison of Resource-Based Theory and Five
Schools of Thought Within Industrial Organization Economics: Do We Have A New
Theory of The Firm", Journal of management, Vol.17, 121-154.

Coyne, K. P., 1986, "Sustainable Competitive Advantage: What It Is and What It Isn't",
Business Horizons, Vol.29, 54-61.

Day, G. S., 1994, "The Capabilities of Market-Drive Organization", Journal of Marketing,
Vol.58, October, 37-52.

Day, G. S., & Reibstein, D. J. 1997, Wharton on Dynamic Competitive Strategy, The
Wharton School with Robert Gunther.



Denison, E. F., 1962, The Sources of Economic Growth In The United States, New York:
Committee for Economic Development.

Dickson, P. R. & Ginter, J. L., 1987, "Market Segmentation, Product Differentiation, and
Marketing Strategy", Journal of Marketing, Vol.51, April, 1-10.

Dierickx, I. & Cool, K., 1989, "Asset Stock Accumulation and Sustainability of
Competitive Advantage", Management Science, Vol.35, No.12, 1504-1511.

Drucker, P. F., 1954, The Practice of Management, New York: Harper & Row Publishers,
Inc.

Dvir, D., Segev, E. & Shenhar, A., 1993, "Technology’s Varying Impact on The Success of
Strategic Business Units Within The Miles and Snow Typology", Strategic
Management Journal, Vol.14, 155-162.

Eisenhardt, K. M. & Martin, J. A., 2000, "Dynamic Capabilities: What Are They?",
Strategic Management Journal, Vol.21, 1105-1121.

Eisenhardt, K. M. & Sull, D. N., 2001, "Strategy as Simple Rules", Harvard Business
Review, January, 32-42.

Gatignon, H. & Xuereb, Jean-Marc, 1997, "Strategic Orientation of The Firm and New
Product Performance", Journal of Marketing Research, Vol.34, Februbary, 77-90.

Grant, R. M., 1991, "The Resource-Based Theory of Competitive Advantage: Implications

for Strategy Formulation", California Management Review, Vol.33, Spring, 114-35.

Hall, R., 1992, "The Strategic Analysis of Intangible Resources", Strategic Management
Journal, Vol.13, 135-144.

Eisenhardt, K. M., 1993, "A Framework Linking Intangible Resources and Capabilities to
Sustainable Competitive Advantage", Strategic Management Journal, 14:
607-618.

Hamel, G.., 1994, "The Concept of Core Competence”, in Hamel, G. & Heene, A. (eds.),
Competence-Based Competition, New York: Wiley: 315-320.

Han, J. K., Kim, N. & Srivastava, R. K., 1998, "Market Orientation and Organizational
Performance: Is Innovation A Missing Link?", Journal of Marketing, Vol.62,
October, 30-45.

Herremans, I. M. & Ryans, J. K., 1995, "The Case for Better Measurement and Reporting
of Marketing Performance", Business Horizons, Vol.38, 51-60.

Hong, S., and Wyner, R., 1990, "Determinants of Product Evaluation: Effects of The Time
Interval Between Knowledge of A Product’s Country of Origin and Information
about It’s Specific Attributes", Journal of Consumer Research, Vol.17, December,
277-288.

Hunt, S. D. & Morgan, R. M., 1995, "The Comparative Advantage Theory of Competition",



Journal of Marketing, Vol.9, April, 1-15.

Hunt, S. D. & Morgan, R. M., 1996, "The Resource-Advantage Theory of Competition:
Dynamics, Path Dependent, and Evolutionary Dimensions", Journal of Marketing,
Vol.60, October, 107-114.

Hurley, R. F., Tomas, G. & Hult M., 1998, "Innovation, Market Orientation, and
Organizational Learning: An Integration and Empirical Examination", Journal of
Marketing, Vol.62, July, 42-54.

Itami, H & Rohel, T. W., 1987, Mobilizing Invisible Assets, Cambridge, MA: Harvard

University Press.

Jaworski, B. & Kohli, A., 1993, "Market Orientation: Antecedents and Consequences",
Journal of Marketing, Vol.57, July, 53-70.

Kessides, 1. N., 1990, "The Persistence of Profits in U.S. Manufacturing Industries”, in
Dennis Mueller (eds.), The Dynamics of Company Profits, Cambridge University
Press.

Kohli, A. K. & Jaworski, B. I., 1990, "Market Orientation: The Construct, Research
Propositions & Managerial Implications", Journal of Marketing, Vol.54, April,
1-18.

Kopalle, P. K. & Lehmann, D. R., 1995, "The Effects of Advertised and Observed Quality
on Expectations About New Product Quality", Journal of Marketing Research,
Vol.32, 280-290.

Kotler, P. 1989, Marketing Management, 6" ed. Englewood Cliffs, NJ: Prentice Hall.

Kwaku, Atuahene-Gima, 1995, "An Exploratory Analysis of The Impact of Market
Orientation on New Product Performance: A Contingency Approach", Journal of
Product Innovation Management, Vol.12, 275-293.

Levin, R. C., Klevoric, A. K. Nelson, R. R., & Winter, S. G., 1987, "Appropriating The
Returns Form Industrial Research and Development", Brookings Papers on
Economic Activity, Winter, 783-820.

Levitt, T., 1960, "Marketing Myopia", Harvard Business Review, Vol.38, July-August,
24-47.

Li, T. & Calantone, R. J., 1998, "The Impact of Market Knowledge Competence on New
Product Advantage: Conceptualization and Empirical Examination"”, Journal of
Marketing, Vol.62, October, 13-29.

Little, J. D. C., 1979, "Decision Support Systems for Marketing Managers", Journal of
Marketing, Vol.43, Summer, 9-26.

Maidique, M. A. & Patch, P., 1978, "Corporate Strategy and Technological Strategy", in
Tushman, M. L. & W. L. Moore (eds.), Readings in The Management of



Innovation, Ballinger, Cambridge, MA: 273-285.

Mansfield, E., Schwartz, M. & Wagner, S., 1981, "Imitation Costs and Patents: An
Empirical Study", Economic Journal, Vol.91, December, 907-918.

Miller, K. D. and P. Bromiley, 1990, "Strategic Risk and Corporate Performance: An
Analysis of Alternative Risk Measures", Academy of Management Journal,
Vol.33, 756-79.

Mintzberg, H., 1973, The Nature of Managerial Work, Englewood Cliffs, N.J.:
Prentice-Hall.

Moorman, C. & Rust. R. T., 1999, "The Role of Marketing", Journal of Marketing, Vol.63,
Special issue, 180-197.

Mueller, D. C., 1992, "The Persistence of Profits", in The United States", in Dennis Mueller
(eds.), The Dynamics of Company Profits, Cambridge University Press.

Pakes, A., 1985, "On Patents R&D and The Stock Market Rate of Return", Journal of
Political Economy, Vol.93, April, 390-4009.

Peles, Y., 1971, "Rates of Amortization of Advertising Expenses", Journal of Political
Economy, Vol.79, September, 25-36.

Porter, M. E., 1980, Competitive Strategy, New York: Free Press.

Porter, M. E., 1996, "What Is Strategy? Harvard Business Review", 74(6): 61-78.

Prahalad, C. K. & Hamel, G, 1990, "The Core Competence of The Corporation", Harvard
Business Review, Vol.68, No.3, 79-91.

Rossi, P. E., Allenby, G. M. & McCulloch, R. E., 2005, Bayesian Statistics and Marketing.
Hoboken, NJ: John Wiley & Sons.

Schmalensee, R., 1972, The Economics of Advertising, Amsterdam: North Holland.

Shaw, A. W., 1962, "Some Problems in Market Distribution", Quarterly Journal of
Economics, August, 703-765.

Snow, C. C. & Hrebiniak, L. G, 1980, "Strategy, Distinctive Competence, and
Organizational Performance", Administrative Science Quarterly, Vol.25, 317-336.

Solow, R. M., 1957, "Technical Change and The Aggregate Production Function", Review
of Economics and Statistics, Vol.39, August, 912-330.

Srivastava, R. K., Shervani, T. A. & Fahey, L., 1998, "Market-Based Assets and
Shareholder Value: A Framework for Analysis", Journal of Marketing, Vol.62,
January, 2-18.

Teece, D. J., 1987, "Profiting for Technological Innovation: Implications for Integration,
Collaboration, Licensing, and Public Policy", in Teece (eds.), The Competitive
Challenge: Strategies for Industrial Innovation and Renewal, Cambridge, MA:
Ballinger.



Teece, D. J., Pisano, G & Shuen, A., 1997, "Dynamic Capabilities and Strategic
Management", Strategic Management Journal, Vol.18, No.7, 509-533.

Wansink, B. & Ray, M. L., 1996, "Advertising Strategies to Increase Usage Frequency",
Journal of Marketing, Vol.60, January, 31-46.

Wernerfelt, B., 1984, "A Resource-Based View of The Firm", Strategic Management
Journal, Vol.5, 171-180.

Wright, A. A. & Lutz, R. J., 1994, "Cognitive Response to New Product Advertising and
Trial: Intentional and Interpretational Framing Effects", Journal of Consumer
Research, Vol.21, 45-62.

~4l~



8 & & 5v

YA L8

BV R ER BRI R AR S AR R R S SR B Z R N R A T B B
1 BRI THE BB SRS ] ~ 1T P IRSR B R =~ SRS R A T8
BT ERE RN Marketing Letters, Journal of American Statistics Association,
International Journal of Operations and Quantitative Management, Journal of
Business & Economic Statistics, SiEEHHET] ~ fp GG ~ HIRETSEHET
iR

P S,
CAVASEIwANE Sise SEgit SRk e aRe INE VA - PN iR B Sibe = 2Tl
Fit 4 BRGNS 1T 5 Bl 4 SERE ) AL B RS - BRI FE R RN

Entrepreneurship and Regional Development ~ /SRS « hIESH IG5
AT

BE i 1

I 37 R R B PRR ER R A S B R BB B RSN B L R R B R A5
EWTFeRriE L MRAPEORET TR ~ S TEH - SRRSO  EEARHERS R -
BEEEERICOTS - BIrEFRERNGEEHET] - 1THRER -

Ful

BV R BRI S A R R RN S B B AR R R B B A
B A HEPIRIEHAHRANTSE - HATbF7E SRS e Rem AR R R
W ~ ESE ST TELSEM R ~ FrBl i ARG - 20 (F3E5R0 Journal of
Business Research, Asia Pacific Journal of Management, Journal of International
Management, )% Advances in Applied Business ZEHAT] -



