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AT AR AR B FE IR R 2 b BB TR 5 A R R 2 B 2
RO B R © SRR Es ik ~ S LU A BIRURYE - o8t 7 DRI THSHE
A o AR R R A B A /s i Ll - ER SR E iy &
HKFRZ —  ARFFELSERHEE S AR - ST — PRI - 288G T DA
FZR |y WY TR ot o BRI B IR T il s S i BRI =
G S R

AR H = Rt = DU R a5 P 9 28 B B 52 i S F
WRRE 14 fLHER I 6 filTFEd s 28 > $HE] e-Oscar NEULSLELEIAE
(1) 141 fil DR Rihin g P YRR T R B i user TRt E > B AW st
REBRRCE AR o o B E— D PRGN IERS BRI iR 2 5 A HE FE - AT
FeitE— 0T €21 IR e-Oscar ML ELEIGH - (E R E % - 15
RSB EE T AT PR ATRITR IR SEINISR - DU S S A AR e
K2 -

WFERE SRR - BRI 2B - I BRGNS - DURe 7 2F B
R EHER B2 2EERAE - e B SR E R H I RERET 139
1 7096 /247 » BeAh > A FIFEAYAHEGE SR R 6 I LAl - Dlmid
HFK - Kt AN FIEAESAERER A - S BB E i o - X
JER A RIRIHREE TR B B R, « ARWFFELUBI A R KR Bk EF L Ry b e s
I - SETTPRER MR - FrfS KGR - ERE AL AR i B T A B
— RO

BRGEE © AR - T TGRS - AR -

Abstract

The increasing popularity of Internet use has resulted enormous growth in Electronic
Commerce. Its global, interactive, and 24/7 characteristics have also made tremendous
impact on the traditional marketing methods. In addition to offering quality goods/services,
business needs to put emphasis on the creation as well as retention of customer experiences.

In this exploratory study, an EEE experience model, based on the experience economy and
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the special characteristic of the Internet, was proposed and tested to provide a better
knowledge of the above issue.

The results of this exploratory study were based on two major Internet surveys,
namely e-Oscar and e21 Golden-Net Award Contest. 14 professors who specialized in EC
management from various universities in Taiwan and 6 graduate students of National
Taiwan University of Science and Technology were involved as judges in evaluating 141
B2C websites semi-finalists in e-Oscar. Furthermore, to extract the possible CSF’s, 12
award winning websites of e2/ Golden Net Award Contest were also analyzed using the
three-layered structure of EEE experience model.

Results showed that web user’s intention to stay, revisit as well as transact with a
website were affected by various factors from experience creation, experience learning and
experience securing. Furthermore, results from analyzing 12 award winning websites
revealed that different website functions and managerial emphases are needed for different
types of websites. The finding not only provides managerial guidance for website
development, it also sheds lights on the understanding of this new, but explosive, economy.

Keywords: experience economy, e-commerce, business model

HTE 1994 F-RYEXHEES (Internet) FRAG 5 I/ A S E I £ (Hanson, 2000) - H[I
fEERSEHE R S — iy - RSN 2 I A KR AT - HEERHE
BT DIEE RO ay ki - A > ' dotcom | fANREEE
I SR - MEPARERS RS LR T 2 I 3 - (BRI BIAE L )
WAz - HRBEREERE 80% .2 % (Rayport & Jaworski, 2001) = HAHEERHY
BRESI ~ LU ABIRE - oo 7 DUERT TR - B A Ik
B E R A B C AN S TRE SR INI SR - ATl Ee R B A o/
Ay B eEs - /e S8 (Pine 11 & Gilmore, 1998) - [KIt - A1fA/%E
JRH AR BRI AR A R WA AR TR e SRR
A A E SR -

FreafeE it - BIfa {3 A S [EE PTG TR E £ (Amit & Zott, 2001;
Laudon & Traver, 2002) -~ Ey3hnt bhErEnVmR g - 51222 8 R SR pE 2
P TR 2 PR B 9T (UL G4, 2000; Laudon & Laudon, 1999; Ray, 1973;
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Strauss & Frost, 1999; Modahl, 1999; Hanson, 2000; Bayler & Stoughton, 2001) -

{H38 BafF 2 A ER LA G i iZ (process centric) B E R /5= (revenue centric) 3 E R

Bh o IR > HEREHEES PR R A AR 85 B ReS L BB R

(LG K HAS B EL ARG A IR R » ARG R = B T AN A2

R HHEMNER LA AN INEETLL —REE R 2l DR o
" DA% Ry EL | (customer centric) AYARE BER:  JTRERE G M AERBHE Tk 5 (flow)
P g B TSR ) AORSES -

HE b LA SRR ARG, ~ EERERG - RS R e, - 2
— R RS2 AR R A LR - MR R AR 1 S A, - B2 ok
O EDOLERCHERG - ek N TG o (KIFEAIZEE TARSES S ES 5 (Pine 11
& Gilmore, 1998)VEIEEDA > $HAREEEIE (Experience Creation) ~ f&EHEE
(Experience Learning) B & EaEHE (Experience Securing)H’ EEE #&EafE X, » Zcfig
TER NI FEIHIAE A (o AR T Ry o [RIRRPH DA 2 00 M 2R R A 2 T R R IR B
= DU B R Euh s 5 2255 - Fag iR ERad S TE e B E B LA
FEAEBRERARA ~ BREEREAVRSES S ﬁﬁ#gﬁ%%e??ﬂ#ﬁﬁﬁfﬁ??ﬁﬁj@ AR o T
S BRI 10 ASERSEEILRL AR 2 L L
Gy B A A Al o T AN ST PR A A5 P ML T R B e A5 B IR Sy
IRFfE R (Duration) ~ #E4 $ B uE 2 45 FF K OCERHEBEHY AT (Retention) DKz
KR53 25 ) R (Intention to transact)ZE{T Ky

B ORIRE

ARANRITL - AbFFeamR R LU RSB R Ba B SRSt - KL - LUT
RSB THRETH AR B NI RE - DURR VTS24 A T LIRS ) HBBTREZK
BRI o JRILTR AR S R ERVRE TR A R -

— ~ fREBEE (Business Model)

BT P E e Ry BN B AT T HE T T % S 1 B (Kalakota & Robinson,
1999) > WitpEEn s ~ B - kB - EAPEdt - SRiMES ~ TiER - BIE
BTN H A ESE - ek s (web site)OR B B SR TRAZE T BN -5
H o AWHFEE R R E T R Ngh -
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& 2% 152 =X, (business model) 5 #Y 2 — R 511 #i & AY 8 25 72 Fr (business
process) * FILYS BTS2 - WHEABEEE ~ BHIUGES ~ BG5Sk
3 FHE AL » Horp UK = (revenue model) B2 {E{E 7 (value proposition)
Rt = i 2 —# T & (Laudon & Traver, 2002) o Has =Ryt 540
A - DUER T X E =X > Bl & et = - s sG]
BRI ST - [ E BRIV B A B AT R B 7 oK -

— S ARKYIAAEAR > AR R AR R A TR -

(—) RERTBZEEER

152 5 B2 (process  centric) T A 51 46 446 88 B 5 4 W 10 26 B
(Business to Customer, B2C) ~ {22 %f{>2%(Business to Business, B2B) ~ g% ¥f
1% (Customer to Business, C2B)Ei g% ¥ EH & (Customer to Customer, C2C) » £
A5 530K F(Laudon & Laudon, 1999) » SG#EHE S B ©

(1) FE#ERE)E (virtual storefront) @ 7EMERS IR EEEBE A SLE IR - (H A S B IR 3 26
FGE S EREREE S o B4 © Amazon.com S IEHE MM EF -

(2) #8E&TiiE(marketplace concentrator) * #ul b ISR 21 5 Frie fHAY A sk &
Al BRI Ll g s - PR BRGNS E5eRiac S » 4N Internet Mall
BT RN AR SR A o

(3) &P (information brokers) © Rfe i sl IR ~ (EIE LRI S
s > (HEZEFRHEEER © BIAN © Auto-by-Tel Biig PC Home FJf% |- shopping

(4) A BrhHp4 (transaction brokers) : EENGEEIEHE JT58A 5 - BIAN : E*Trade

(5) FHE NG (auction): $EHEE B . JTRIFHETIRES > LLSE R —F L HIHIAC - A1 - e-Bay
YUBEHET -

(6) Ia$HE (reverse auction) : BHR LURFE[EMS MFFLE HHE - DIFERCE N
Hg#E o 4 : Priceline.com °

(7) BZE A% (digital product delivery) * {EEU5_EREEBATIEE ~ A ~ FEAEGR
e W E AN LR - G - SRR SR -

(8) EENAZEHEHEE (information content provider, ICP) : DIFEHEE A MU A K
I - B R R
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(9) #% EARBSTE{E4 (online service provider) * fefftif EREARES - G140 - ML HER
kS -

(10) EEHERLAF(virtual community) © $eftee =0 THEIESR AR - K DU SIS
R -

(11) N s (H R (ISP) = SR HEME A5 SR InfE e b BRI -

(12) ALIiuki(portal) = $EMHEAFAEEARES > B140 : Yahoo

(O BRAXZEEER
5 LEER A S TR T B AR 5 2 (revenue centric) Ry B HRES - S S a5
Ao ARFTR -

(1) HSH SN
ST (SR 7 SR IR+ AT B LB, 2000) -

(2) {ESEPRIEE,
Modahl (1999)f¢ 1> SEEAUERLYIA > S8R LR L 35 SR R
A AGMPLUEE AL ~ SR S BIISE N R 22 S — RO -

() JEFFHEEIR
Modahl (1999)F8 R T BLEHEES LA 7] - Ko THEGHE NAIHEIK - S EHER
JiA R TR A S (BRI - ERTHEY A E AR & (revenue
mix) REEERGHE o BRI RATRREE ~ SR BT EE BT
WER G 2ICE S - Bayler & Stoughton (200 DRI IS REATR LY i
REAH ~ RO OSSRV IURE S (B = 5 IR AT BN i SR (B dEEH
JERNT J5 e (revenue cube) SpAT AL T8 5C SR -

() (TEEEE
Hanson (2000)$H {78 TR PREMRK , AURERE - 1E TeftH
8 5~ TEEFIE R, MG -

) MABRZEERR

FRME L LLERFFE S LIRS 34 A I - BIAN - 5 ZhiiRE (process centric)
SHER ST (revenue centric) Ry HRESAREERFIE AR - K1 fEAERSHER T
R Ry AN Y 1235 R AE S L B 3 P S B BE ARl e A R R A
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UhAIRERE] © Rl > U LB E BUROK TR RIS F (E 1
ZAGERR o PERELLA Ry AR (customer centric) (R L BRI GELL T
—fEREE

(1) BFERREE Tz Eb

FTEE—% 1784 - BL R R RSB (Customer Relationship Management,
CRM) (Peppers & Rogers, 1999) - CRM 2 — Tl HERA & 75 XKl T K R 2 11y
— TS5k - MR ITFERH A (Dutta & Biren, 2001) » 138 ¥ 3w VgL EE HAY
AR B R AL RAGR - ISR EREFNE] - R — (M E BRI E B HIRA -
EALH AT - 1 R SR A I B 2 (2 T RS2 -
It o SRR B - DAL AR AIRATR - FAMHESRER CRM 153
FRBIDLEE S (BT, 2001) - 2005 £y CRM THE Eig 140 (H37T - 7]
DUE Hi A2 B i BR AR T A AL CRM Ry T YA HURE

) EAERRGEETS

Siegel (1999)f5Hi > 2000 £ DURTHY 11 38 #8515 X2 — 7 F fH e Bl f
(Supply-Driven) 52K - £ 2000 4.2 1% A1 s kg Fh g 5 2K 1254 S A
‘& (Customer-Led) - fEAZICIHF > DUBHE o tho ORI 1R U 52 2 E i
Peppers & Rogers (1997)FHE HAUE ANEG RIS > B 1 DI A ERES)
JiA AT ER A EMEER - AE—FTR -

I K RATRIENS - SRR S R S IR » SR S T
S5 o T LMK L RN - BN S0 » BHATR LA » B
(R - BIATLARE Stk T LR T A TS SR A I R 2 15 B
I » FE SR BB - TLME A R h L S0 - IR S p i T
kS 4 T R » TR IR SRR B 5 B —
PERERIVE SR IE AR - 7R TR A L B B2 » 1 T Ra st
AR L TIRESTE T Ao IRIAER TRaEs SRR LU T
AR | THRREEN AR - S ERaEEE T AR | % -
R T SR A S A SR s
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{[EPN SRS
3 FE iR 3 N
M | Hi
M e s
PLEE & Ryl DUE A By
g@3H Total Solution 53 Total Experience

B— - BEAGEFRMEERGEER
[E#}3RE : {E2 B8 Peppers and Rogers(1997)]

(3) A AL A o AU RR B L

FHIFROFE TR BRI S - ERR A SRR B (attention) » &K D))
J§5—& - Davenport B Beck P RyfdubES N EEMAENIEE AR -
B8RS B JI(RE 1 - stickiness) » USRS FH W (Davenport & Beck, 2001) ©
T SRR A B A B MR A, - P2 B R 2 B k) A B RSB - Pine 1T
B Gilmore (1998)fTHz Hi & B & %5 (Experience Economy)fi#f&: > BlE#EDZE T
fERE] R LRy SELFaaEE - e H O, - MR LA 5
HIEEE) )] -
—~ ~ EEE #EsE A (Experience creation, Experience learning,

Experience securing Model, EEE Experience Model)

Sl Ky ey BT AVAIIS [ENGA DR SRR 7 MEe) IS oy B FUNEDER !
52 AMMHENERGERES > BIDUHEMELr A28 SR A BB
[ A E4E8ER - Pine IT & Gilmore 588y - ARIFRELAEMRHY AR ~ RS R
Bt o T REE ) B BT - 7ERGERE o A REERRIAE L SRR
g - BIAN - Kl e S X T EEDTI A - RUZH T EESAVRSES - Mgtk
ESINEa DNGA A

FHASE EEAE - ACBRR RGP hn B 5 - SERERF REF IR - H
BAZFUR T IR EE AR E R sz - #E —HE— AR
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B o ILAh - BUERS ERL S - ARSI EE SR THE - FIAE e & iRy
U (E RS LE I E R E R3S > AR T eS| - [FIRFth =52 B sORTE
i HHPRAOTES - PR 2 i e B e mRZ i B A 2 A (HiNE S
BT -

A o FH 5 Bk A Bl AR Rl — A R AR B - AR BRER L VB
FYIRATR - BLAN > BERE B AR ABRN A B S R G R e T i
ik Es (optimal flow experience)(Hoffman & Novak, 1996) » &—f#E{F#RE F
R SR A B P 7 AR IR AR RE < KA By Ao 8 B S & AR R IR I BB
MRS - W5 |33 050 B S E R — P RYERER (Trevino & Webster, 1992) -
RIEL » b B ANME - 58 BRI EE A S P -

T e P 5 B 2 A A B - 2 — R Ba O n i s - uhRE B
TR AR A T R R OEEAR - A RESE IR MBI EIEFEK o B Lewin
Ao SRS RHARA S S R IR R RO B b S R OR - OO R FEAS BR =1l
Bt(Lewin, 1951) o [K[ftt » AWF9E22% Lewin B, - R A BB uE B
A OB 43 B = {8 g 2K > 43 1l 2 #8 B8 Bl i (Experience  Creation) ~ #& g 227
(Experience Learning) B & E&EH E (Experience Securing)e DL ik bk = F 5B g 2k
YEEHA -

JEgR— : #ERAlE

FREs IS Ry HEnG e BB A 5 & 7 4 IE 5 (seaminglessness) ~ BERERAH
I - FEEAKEENRERVARES - A0 BB sz i FAEuSE A RS B © g Ko,
e 0y B AR 58 o 1R 1B il 82 5% 85 =X (Technology Acceptance Model,
TAM)(Davis, et al., 1989) » {5 F & B ARG AIE R ELRRA1 2 F 2R A
i FHE AR R - EEAE - FLAN - B0 & S R At & R Y
#32 FE A4 52 % (Goodhue & Thompson, 1995) « (K[t » AKFFEE R uEHBIE
BEUHZ ) GG E GRETHE ) KRB CRER AR 2 R B Al
HYEEELAIER -

TR Fﬁ#lﬁgﬂﬁ[ﬁfﬁﬂipﬂ PRl Fﬁf[' IR SRR o U
B Fﬁ[hflfl ff1 i (Schmitty, 1999) © WL%ﬁFﬁTWIJF% » A BT ﬁ’?{ﬁ%&ﬁ@?&ﬁ#[
BRL{ * EEEAEETUI?LFHQ el V= o iFRYEIE S E REEM H H BB
SR~ EEAEHRK - AR N EEZIYEIS(Hoffman & Novak, 1996; Hoffman & Novak,
1997) - #wEF L EHNBMEN L MBI RITE &G BRI R E 2 i H
F PR ENE GH R Ak D Y EE B Ay 5 [K] 3% (Bailey & Pearson, 1983; DeLone &
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McLean, 1992; Seddon, 1985; Srinivasan, 1995) » Lin & Lu (2000) 53— #ii$5
HE A B AR B R R AT B B - E S B 2 B A e
S A EE - BREEMEEIRS A - EEuh e & B AN E S E R
IREEANS RAFry A BReER - MIER - RHaE IR E M &R BRIy B A
# 0 IR R e E AR E R I 2 B Y A B -

Jgxk . R

RS FIAE I AR 0 [ ARV ) 4 A
B~ kAR E B B S AR R R EE BRI 3R (Hirsh, et al., 2000; Mobasher,
et al., 2000; Armstrong & Hagel II1, 1997) » ‘& {5 F & 2523008 FIfgu5 1% - 275 E
AL 77 B ER TR EER R LA A B G S A L R R R AP RAGR -
IRl G 2 A AT ~ BB S AN P B A8 » BRE A R R FH & 1A
uh EAYTT Ry(Hanson, 2000) - AN S - it EimEfdus i fhryz sl
{EARES > TR AP IOLEREEEAIRER - oz A R e giERe

R{RIE S 3R (Social Exchange Theory) - AfTZEi A BEERTE - &
AT AL RIBR LR - T L REE B T S A AL - RS ~ 1S
S L K R B PRAE M s b = 3% S AT P A A B it F (Romm, et al., 1997;
Rheingold, 1993) > B HE A HIBA (RAVEENT. - WP ikt 85 B4 (Armstrong & Hagel
111, 1997) - $t4} » Walsh & Godfrey (2000)7RF5H! - {:SEATTR HEAAR 5 B
IIEEI - REfR A REF S SR E N SR - IR LI BYEAE
et B B 5 o < — (PR Aty L R B A

K=+ iEEEE

AR R A R R HIBURAS (T LA ACEE: - 1M AR AR
RIS R A SR » iRIR Dick & Basu (1994)Hrie I EEREEZEA, - 2
G ETE R AR ¢ BT K (affective loyalty) B 58 114 L
(cognitive loyalty) » E4f EGKELE ARV RESE IS FEAHRA (ZAF Al E) - RBAIE
FERB Ry AR BRI (5 2 (MHRRI 44 ) (Methlie & Nysveen, 1999) « R4} - #EE 5
{4 e B R - R AR H CRRLVE B R (A E R ~ FHR
SRS e RS TG - D TR B BHELE A S (T (Dayal, et al., 1999) < Xt -
ARWTFEie AR ~ FEME - S B 2 RS sE I E EIA R -
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AW 52 $R FH 32 F1 (perception)> K& & (attitude)> 17 J& & Ji (behavioural
intention),Z KRB {REH(Ray, 1973) » 4% EEE fEESROE I Z(EEE Model),2 28
f - AnkE —RR > AR BB E AR R o HE—RIRBACRBEE
RS BT Ry o B B edm— Ry F &GS =00 DUB G
MREAIERAME & - AR IS 23 R (L AR - S8 LUB AT Ry e - LUAE
RIS B o M HE B2 RS g (Standard Learning Hierarchy) (PRI, 2002) - B 5y
PR (Rational Hierarchy) » fELLARREERATR T » BEHE & BT RAEE K
LR HAT RSk - ZRRNBE & B e n A AR e b — U RE SRS T « [RIEAR
SCPR A L — R SR BA PRI » 23 AR H TR IR B R AT ~ PO A sG Y
Tl e 28 B R = a5t -

— IS > B e LT RRIRE R > R DUSCRERE A5 B s iR e E
{8 > BIVEE A 0GP S ARG T (stickiness) © R PERIHEBARESR S [ 58 I %
B B FEAEAENE s R R IR - GEERGE I NGRS - M A AR
2 i (Davenport & Beck, 2001) ° [K[itt » ASCLABE B FEMERAH T ARFHVIRF TR
J#i(Duration) | SRHAE B FHE EMEREEERY " 22AE= - DIBEEE T IO
ML E Tl o MRy P B HERARY T RBRE - T AT R L Ry A B
HLER - BESELE 5 S (transaction) 1T 5y 4 ©

FEAb - s iFgeIRE R g M B iR T - DU s 2l A BURER0E &
I B KT 362 SR MR e - S 1 12 S L A58 FH R AU B i (Daawis, et all., 1989)  fif401 = LA
Bl 2 5 5 (Technology Acceptance Model, Davis, 1989) fuBHan ELrt - EHAHR
WF7E R B AR E ~ [0l FERF R BRI B ey s B P B YRE NS 2 (Lin
& Lu, 2000) © [K] [tk » ANHFFE AR B i 22 R R - 2 H0 ol FH 5 Bt A Bl P 7
AR =g KRB E - R s B B RS R R -
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Eiiy o
R
—— Hla H2b H2a H3a
Y Y \ 4
ZHUL Hlb
Tawisa=] P R M IO [T RS
s e i [
A A A A
FRESHH E H3b
e Hlc H2c H3c
AR ¢ ¢
HiFE
B — - EEE e SRR EE
®XZ  -HREBEEE
g Ve A B B O3S B 2 B T A -
s G A BHETE 7S & S M R o TR -
A SRR LA [ -
ZEULTE | SEACE R B A (GRS & o P R B R R s 2 3
ks 51 -
B | LR S S R T R B 75 RS VA T B o T
AR L ST TR LIRS 2 750 S LR B R T -
g SRR | SR A B T R -
s (EAEAE G AR B K ZORHA TG 20 2 R B R B IR -
B I R IR B 3R -
P {5 P SR VR AL T — B R -
FHEEEBGAEOEIRAT | (o F 2 (A O B B
% G T {5 I8 PR T 52 S A7 T e T

~858~




o LR

= DRI

A f5 P s e A = A BRI 2K 40 AR BRI ~ AR B B Bl A
B =g KRS » il 0 P B et A P A R A B+ 38 o A
ERHE SRR - RBAE B R AT REAE A 2 - DIRERRIE M S - 1
B gk Hi(DeLone & McLean, 1992; DeLone & McLean, 2004; Lin & Lu, 2000;
Negash, et al., 2003) » ZEH A E AR AL E & 2 200 & HE 7 Ra B Eus R
HAT Ry - B E SR BRH B H1H 2 (Olshavsky, 1985) 5 B KR (Hoffman
& Novak, 1996)1ERE - MAE AL BB ERuLENR AVEET 2T B S
IR g AL PR T R BRI SRR F-(Preece, 2001) - Novak et al. (2000)B[I35
BB B A T 8 E ARk B S B s 2 - SRR = Muh e
HERYEEUL ~ ik RS 2 8 > ey s B F B s ER i Y B e A T
Ey(Pitt, et al., 1995; Pasa & Shugan, 1996; Room, 1997) - DI EUL E A -
Khattak(2003)f5H - fZEFR B B LAYHGEF A - KRS [ A B UL
BRI RGEF R, o Tt RS Rt & s 2 A AR Rk T 157 . IR ] (K ozineets,
1999) ~ L G (Amstrong & Hagel, 1996) DU R AL LERELETHELHY
EH(Kotler, 1991) - 1% » EASESEE [ - SREAIAE HAR LERTTRVEE R
WIS @ BRI A 1 (Methlie & Nysveen, 1999) o {SEELELT#
JAE B I Y uE R RERE B - /G H 2% (Gefen, 2003; Wang & Izak,
2005; Park, et al., 2005) - 7 EAfal - FEECUEEE R LB - AifFsesd i
TMERE

[Hla-c ] 7EREEHEES L - IAAHT T #BERRE ~ #BR S B aiShaal e, # T 1
A LERGIEITIFHIIFIE ) TP LTI R R

[H2a-c ] 7EREGESHEES L - IAAHT T ESBERILE ~ #hei2 aishatie ) ¥ 1
AR GHITSHI AT 17 A LE IR

[H3a-c ] 7EREGESHEES L - IAAHYT T EBERILE ~ #hai2  aishetie ¥ 1
NKZEE ) LI R R -

EEAh - AR 5E 32 22 52 R F 38 Al (perception) > RE i (attitude)> 17 iy 7=
(behavioral intention):Z [K| SEBE FREE R FLAE - RIME AR = E 52 2 A B2
%2 TfE A RBE SZEE MG S22 - DIAES [F b —RIR S 92 (Lu, 1994;
Lu & Lin, 2003; Kang & Santhanam, 2004)E5 38 B 51 H1{E & -8 E -2 B 2 H LR
% o ARWFFER M RERLAT -
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[Hda ] FEREGESHEES L - 1A T ZERGGS AT HIF ] ) eI 1A O
G B FF LI IR R @

[H4D ] AAGEHES L "IN AT I ZTEEES T IIAK LS
B A I R R

B Bk

ot BaFTie ASBEIER - AR ERIE R 72 5 2T T - FEERE DT Fe
RN TR B ERE R SRR - TSR B EERRE 0 Ry R B

REEE— -

FEO RS - B A A 22558 (http://www.e-oscar.com.tw) » £F 1650 {[EE T-p%
BEAEuhrh Y 141 (8 DIHE# Ref s I 78 7 e 5 0 Bt - DACR I ERR
$ o
by

HEIRBRE(EKR ~ GERLR - BOK ~ e~ ok > ol ~ SRR ETTE
ER) 14 (AEE T 5 HHRH SO ER A RS 2B 6 (2B 9EAE - It 141
UhEFTEL SR (self-report) MG FR A - WHETTE R IIHT

Horp» AR AL B PRV i & - BR2F @ EZSURSN » L E R
ZHHBAFFE ARG - (EE N E B < AR i - Horp - EEE - R
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(3). BRIEIAT - BraaiERebtselets -

o B — D BT R e AR B TP R 2 658 H A B NI gEstE—A %
2001 FEFETE IS raE T PT ERAEY €21 SR SIS (104 A JIERIT ~
KTIAL ~ #18 F ~ MoneyDJ BEEARY ~ ezTravel FhilEHEEL eAuto S ELRE(EHY)
LUK e-Oscar HERSHERS 805 19 7S #1055 (trustMed ~ Pl 5 #8055 - 72854 ~ City
Family ~ CNET {5 - Yahoo #7/EE) » HhE —fEpohflE s - LAtE— 5% EEE
Model EA[FEIEERIRERERSE WU o AT 2 BR o3BT A28 2 Hofg s 1

% -

AR

Bt BPkE T EREnE TR IR 0 4 o AWSEARIR Ng, et al.
(1998)t¥+ Yahoo ! fEuLFTH#ERA: -2 0 BT ZURFEGE B CARE ) ~ IREGE
[0 &1=S e AN I E Aty SR - S =y O A A T w7 ] o X g VA w7
A B A AAE IR SRR ERE RS BRI - KRR S AR EEE - bt
Fedk LU E Rk U Ut B R s i B A B R
AER

ST M VAL e i 6 67 ¢ 3 K SR (FE AN bin= ¢ SN TF> S P 541 e
Ry EEITERABIES > DGR ELE B S IHIIEE » Rt aFE A (rater)
LIERIEIE - FAAEREE B R A SR = (7 B S A A AU S e
SEEH - PR ye T SRR S8 (AR Be 2 it ye H B9 £ 252 B BRI L
Tk » DAZEHI SN B A T2 P — g RSB AE R L B EDIAISR » A — 201
R B BT i 225 > DASE SRS S WU 255 « (AL - A R
JERHES L BHEE - RN TRRGES2 AR -

~861~



DR P TR TR B BTN
th ~  BERHTArs SR EL S G

— ~ HaliAfEt AT

EHEEIRTy 282 el (Rl —MERERE e A 85 - Rl— (7 Bl — A7 ifoe
AEFFE 14172=282) 7007 - fERIBEENRE L(LR=) - Framsn
Cronbach a fEZK1Y 0.7 » FFEEEHE(Nunnally, 1978) « fEALILHEET34T | » A
GHEHE L HN BN E TG GHEIR E A EECEEE AR 3) - HHEPE
BULAYE MTRE S R R B G e EE PR B - R B LIRS R A B
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7t E 2 3.0550 1.0467 0.9276
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