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Abstract

Our research uses different mating mind-sets and brand concept-image
(prestige brands/functional brands) to probe into self construal and impulsive
purchasing behavior. This study uses between subjects design: 2(mating mind-sets:
yes/no)x2(brand concept-image: prestige brands/functional brands), which includes
515 participants. The main results of this study are as follows: First, in contrast to
nonmating mind-sets, mating mind-sets have higher independent self-construal.
Second, in contrast to functional brands, prestige brands have higher independent
self-construal. Third, independent self-construal positively influences impulsive
purchasing behavior. Fourth, under the condition of prestige brand, mating mind-
sets would lead to higher independent self-construal compared to non-mating

mind-sets. However, under the condition of functional brand, there is not
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significant difference in independent self-construal between mating mind-sets and
non-mating mind-sets. Fifth, independent self-construal mediates the relationship
between mating mind-sets and impulsive purchasing behavior. Sixth, independent
self-construal mediates the relationship between prestige brand and impulsive
purchasing behavior. Seventh, in the situation of mating mind-sets, prestige brands
have influences on impulsive purchasing behavior through independent self-

construal.

Keywords: Mating Mind-sets, Brand Concept-image, Self Construal, Impulsive
Purchasing Behavior
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