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FE5 H > 8RS Y E R B B E - BT YEfE RS p < ] DUFI FH IR SR
{5 (decision bias) U A BRI AT > BUANH] FH S BSE S B (RAT - it
FUIRAE Hi R 5 R P M E Ese R T B 7 (AN 8 28) 6 48 1R 8 8 1 1a) T LI &y &
TEiREE -SRI > RS FEAAT1E TR EE A S Al R SR E R T IE - AT ZERsE T —
B (A2 R AR (e > S —Ef i UE  Whemi (B E (e 2 5
ROV T (PRERIF ) B AR A UURE RO R » SRS - AN RS2 (%8 - e
SUHESS R > SR AR SRR Y 52 T3 > S22 1 A (e S0 S 5 R RE S0 E
SESHARE - R4t - MBI BRSBTS - 2GR (B i S B TR ORI
BT - IAEFRAEH - 1B BEZ BTSN BRI E R AR R
FE > N E A S AR R R

BRSEAR © FEADKE ~ IERERE - DOR - IHEITE

Abstract

Electronic commerce has become an important marketplace in today’s digital
economy and, therefore, it is critical to examine online shoppers’ decision
behaviors. Studies have shown that websites can exploit decision biases such as the
decoy effect to bias shoppers’ product preference, and can induce shoppers’
positive emotions using website design techniques to impede their decision
deliberateness. However, whether and how positive emotions can affect the decoy
effect has not been examined in the context of electronic commerce. In this study,
the presence of decoy and positive emotion were manipulated and subjects’
decision time and choice behavior of forced choice tasks were recorded. Results
showed that the decoy effect was evident regardless of positive emotion

manipulation. Moreover, compared with the subjects who did not receive emotion
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manipulation, subjects who received emotion manipulation revealed greater decoy
effect. Also, positive emotion manipulation decreased subjects’ decision time. Our
study suggests that positive emotion decreases consumers’ decision deliberateness

and therefore strengthens the decoy effect.

Keywords: Decoy effect, positive emotion, decision making, consumer behavior
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AR BT RAB R R R - SR CE B IR — L Tk H AR R
MU - BEEHURE (decoy effect)(f 2 ) B TR — © A HHUE 2 8 Ra{IE rE i
B ELAE S RIS [JIAEGE - IR Bl — i 13 E AR s i (H S G2 — B A5 B R
B IR - B HAT RS A R e E R B ARSI Ry
(Huber et al., 1982) -

i B I — Ml TR SR (s (decision bias) » FEERGGE T R ER Y T HiLE
g o T BT AR R A MBI SR - HOE TR R R A T A2y
PIAEH (utility) » AN JFEEERTI0 A —{lale 722 1Y 538 I T A5 P48 (Stigler, 1950; Luce,
1959) - 2K » TR EHSUERE - 1R T 32 B IG5 (JRRIEE BHAY H B B 15 Y 2 28
75 BE S B FE TR SR AR (BIANAE R4 FE - framing effect)tg4EHT - AMMIHIAITE
MANATEE » HAESZEEEN T (Huber et al., 1982; Ariely & Norton,
2008) -

BB IEB R AOR T REZ B H E B T8 ER A R 2 —E s
T o WHgERRH - BB B SH  DIVE E R S Bk E - S B
EHUEE G522 (Mandel & Johnson, 2002; Day et al., 2006; Day et al.,
2009; Parboteeah et al., 2009; Liu et al., 2013) » #4l1 - pgo n] #/FE 55 240E
Z2 LSl B S5 Y T RE WA RE AR JE (arousal) » i — P i HE R 1704 (Day et
al., 2009) - #RIM - SEARIHTE B I HERE R A BT 2R EIEREN T - AVERSE
HEZEEEEEAA BRI RRE L - G EEEEERIRSR ? ot B
fR G RE ST R R AR 2 B S M R e R Bl B B SR B ) 2
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FlEESE (AR - AWFSe R HI 1% #7E 2R (emotion management theory)fi
B REET TIRERHEE (Wegener & Petty, 1994) » 1 TH BRI AR
Rt o ANBIFFERE R T IR A AR A SR RO TR Y JiEG e BT R S BUR B B H TR
HEE - (ERRILE o T IRISREER BN - rI R RIKA S EH 5
Thz SR E A > SR B S5 A A B S SE T > DURFIAE: & 5
5 |28 AT In5@RE SE SRR 5 5] DL S 6 HL Y - fEVRE BN IREE NERE H
CAEMTEISHE N A AR TE - SR -

B~ SORREL B

— ~ HEHRE

%5 BH S (Decoy - effect) th 5 /AN 3 1 S Fic %5 J#€ (Asymmetric  dominance
effect) B %4 fE(Attraction effect) » & —MIHEE/EL B IERRMES - H
R ERAT 2 258 (Decoy)sg B M UGBS (Huber et al., 1982) - E Ri{EEE
HAHBHESRIE Y SZHIE NS ERE - LR IA — (S5 A » (H R
MR R S R (I o — (R 1F H A2 » Target(BAE 7 » BZAAALEIHE &g
A HAREIEREE ) 1 57 H AR E A GE R =R M RN A 55— {2
TE(FREBIEETE » Competitor) g S FEAYFER (Huber et al., 1982) -

ANk 1R A RS EAREE - L A BINH B REigEE - A B 235
AN FREMErES - HEEEEA R | AESBIaESSE) - BiTHEE
BEA B 2(B1a0E S ERDR IS - IAEEHREHE R M T8 - (HRE
A DENFEED - FEEHE HAEEr B SR M (R B FisL HAEEE
M2 BLIRAER IR AR A EARE IR R At B 2 e s TR R - T4
FAZ5EE (Huber etal., 1982) '« BIFRTEH - iFATRESUCINB HIVRLT - 2K
R R R R 0 5 [ TRy - BB BN S IERI & 5 — (BRI A%
i HALEIEAE BB M 2 B 2 2 ) 1R A B BB I e TR SR A R S L

R AR e > UG MERIEN PORE H R TR A (core set) o i
“ERERE R T AL S (extended set) | o ARTFEMADEH XA - SEHBE
THERBAEARA | B T AAERBARARAS | -
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B 1t 2

1 : FEHE
BRI © AR 7eiE s

= AR

PRIE G+ B B 3 (Emotion management theory) » A{MJERIRAVEIHEER 138
AN P B HERE S (accuracy)dt - EEIE A LE — (B B ZLEIHS (Wegener & Petty,
1994; Bettman et al., 1998; Andrade, 2005) - #5530 - AMERB{REE O
IEIR &G - I BB S i A rTREE E B TG RERY TS5 (Wegener & Petty, 1994) -
WFFEEE B ORI IR EERE fR =l - AFIARRSRAY L I ABIRIF 1R & - R A
MAE G EEAmHTERE (Garbarino & Edell, 1997; Lee & Labroo, 2004) - ‘& A {"5E
TR IEFIERE T - B ORERX (G RERV Bt thbE < s - I A BRI L &
AR AL T R U T I A [RGB TR 1 PR HL TR e (8 e rrg ek A S R SR L
JI%A o DUl A EREE L (Elsbach & Barr, 1999; Schwarz, 2004; Polman,
2010) - PRIRIFFESCRRE B G - ME AR B < RERIFZEFEH & AR 1E
TG ARG  AHET SR S BRI B G B - ORI A - (R TR S IR E
(selective) » HFIH LI ASCEE - 1 ELAERBEH 6 5 RIS R (Huang &
Kuo, 2011, 2012) - j& SERFFERER R (M {E R A A8 15 AR JT 3
TR -

~T74T~
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oI E LR R AHASUME 2 B — JERSE A i (E) R R > % 7 B H B AR O ] A
HNEABMEEREE S ILE - KB AMRE A% LRI EE (Kahneman,
2003) > [RIELIEA 2@ IERIPRIRILE - AT fE R H S E SRR S (Huber
et al,, 1982) - F » AEMEEE CITRAYEE (Festinger, 1957) » MR
JEERY BB 588 52 AR R B R R & B > (KL R R HGs B & (Simonson,
1989) -

£ T RARR R (e TR T A7 SO Y — ] R R RS A AR a1 B8 3800
HIE - SEPURAR SRR R - ARIRTSEE M e - IR & A 4 |l

it (Wegener & Petty, 1994) - PLEATSBINGHASRIERATSCRF (Hedgeock &
Rao, 2009) » & PR IR Il R E K 5 [ )7 — B RTREIY - (AR AR EEGE R {582 i o
P e AR I - i 2 AL R AE & (aversion) - 3& flE] AR JEURE AT DAAE RIS O A
{Z#%(amygdala){HHIZE] - FHAHSERIEAER — {IE()E!Z/}EMEWE’JT&Q KR —
(EEEB G BAR51JI T - BERTER B R E ST 8 (Hedgeock & Rao,
2009) -

i~ fEEER

ot Tt - SRR HE B PR il i ] (R A R 588 TR - S5 REY R0
REC AT (8 H AREIHPGERRAYBRIER - Bboh > IRIRBE R RIS 17—
B IE R & A A BRAEE (Huber et al., 1982) - ARIBTEHEE Ham > AFTRIRR
gy B B OR7E H AT FE DUEE 92 & 15 TG (BIAN BRI B2 %8 (Wegener &
Petty, 1994) > [R>S RS ERERY .0 J1#% A (Elsbach & Barr, 1999) » [K]t -
AWTFETHE - AHE IR TERERDIRDL AR RS I TS Ry H i B B b
@Eﬁﬂj‘mﬁ (R IEE 3 — 25 D B IRFTRER O I > T B ¥ AR RH 55

(A A RCR R IR - M2 > AWHFEBEan |

- S A AT S AT (M D E AR TR R PR
H2 @ JE A6 r] i — D He A 3 A B IR Mo R
H3 & I ] i B AMTE R Z SRR LTI R A
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R T ES - g S

AWTFEE et T — T 5 > DA B IR Bl 1 Y8 R M s P R 7 ol B 52
BREE T - DU SR AR E AR DL - B B R
A BRI o RETEORE L DUm SR s (8 B 21 5 AR Bt a T 0 O
BIAHT 8% —) - FF AR A (Parboteeah et al., 2009) © BISMAIF AR AT &
1R AHIURE > HI140 Amazon.com (RBIZNNTER ) - #Rif0 - T ABSMTZE - &
1 1 S S IR S E IR R (ER U R B B SIS S e 5 Tk
BLERAHANE - M - BB GEMER AR g R B R EE
# > (HAERSEH K Z ] _E G A AN R 54 3 -

= Ehat

oS PR ¢
TAAERRAH -5 B LA SCFE o © AL (PRI

VS, © YRR (GRAAUE)
RAFAEERAN J i

H2: (&R LR AU

Ti#é SERIE R VSIIINDAE S IN
IR e
Vs.
e e %

2: FEE
BRI © A TERE

R TR TERE LR A S BNAE BT RV R - AR IR E R - AN 2
AR - BB IS FEELEAE - s B R AU ELRE A LTI~ Hor (i #E
KT Rl EEGET (R TEE RS vs. JEISRE(CHE) - aBaH N TR ERE T GRET -
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HAAEH ~ S o TEHEIA T IR RIAH AT T B R A S 2 S B AE S
A B ERE SR T AR e R [ QI U323 nT RE A B B B iR o E A T i
1715 - SR AHBUEIR PR At B D AE S AT BBR (8 A 22 RERR A (B
Dlie s s rississ -

=~ PRI

AWFFEER A Hedgeock & Rao (2009) Z EERSLES - RIS A iR a2
FHZHHEAEED > AUFEESTEE AA > WAE H R AETRT - s
RGE 10 LEASEITRTH > DISFE LRI 668 DB EEGES
AERCREE o BIA0 > 10 BRI - AR BE NS AR B I YhE RS
BRI E(BIA0 70%) - FEEITREE ] - BRI —HAET TR - AR > B
EHYE > ATHAE H PR AT AR R P s - (EE R 2 AR
WS i - B IR SR R T35 ) e IS 1 — (7 32 3 S — Rl R i {1338
JHAY A SRl (indifference point) » BRIl © ARFFEKATHIRG R E LR LB
A& DAURH R PR 8 FHER A ~ S5 Ve B ~ B0 H2#% « KTV Buffet 8 KTV
R 57 MR E HOR B BRR OR RE - A0E 3 R GERITRE H A R 8% =)

EEL $ 3,500 3.54¢ e L o

Ei3:m $ 4,590 S5

= $ 4,500 61 ;

— =iE3 $ 3,500 3.54F

o —1F=180cm* 180cm » IR{EFIHA/) M=180 150 mEREA
B OWE  RAE S HinEiESiEE o —i=180cm * 180cm » AIMIEPIIEA)
* . R 8BRS SMEEEER

3 RRIEFBUAEEEERG)
I ANEFHAREHYURME A - FAAREH PR -
BRI © A 7eRE s
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FEAME MR B R AH R T S B 2 52 O H 39 — (e B A B —
AR ORI IR A ERER - SO ES B ST 6 x 2 =12 7 ) > 356
J& > A BB Bl (Asymmetrically dominated decoys) © RIS B 22 LR R
RE H e B i B PP BL L B DUBESEA SERE IR 2 2754 (Glaholt et al.,
2009) - FFE L » WIFEHANERE - Hrh =R ALEEE R B E 228
M E F o 5= A E R B ERE S 8 o aAAE I E%
Bl G B B BRI BT (A 72 > BRI A RN 8% = - R H ry B A
FEOFRE R > B2 frdy SRS R (AR - 5o 58 i S R M P B 538 588 1
M B H R A AR A E R H BN R RE R AL B - A
N EIREYIF i (counterbalance) » R HAREIA 5 T8 IH DL KA A IE AL
—fEATREMZE (L ~ tr ~ P)HERKBAHRE - &tk > Rt E L ~ AR
PGSR HE ERE 2 - B ERRA PP — P2 E R R RE RS
BRI RE > AR EE - SN - LUK R R 2 1
S RREE T BRI -

VY9 ~ fEraERIE

AREWEERHMERET  — PR E R —REE R G (e
% S —PRBEAREZ GRS - B ERH T FE R E A
[FIAY IR A B RELE P 8 ROl e 5 e S R » 16 (R B 1B R R A E R SR T R
BRI ERERRESW -

RBEEEE ERE  AUIE IR R AL B BE 1S A B R
(International Affective Picture System, IAPS) ¥} 52 ] & # 17 # 17 (€ 2§
(Priming) - IAPS E 3@ FIEERETHRAITE T o HRMA S EF 2 RORHIE L
6 RE [ Froo B 5238 R AT 5T B P i 155 e T 52 AR HE AL S 1 I {E (affective
valence) J R (arousal )R fiEl#fE B b (Lang et al., 1999) - 5 ESH 1l 73 F3 B3
BNl (unpleasant) 2 = B i 152 (pleasant) ;55 REIEUEL A 73 B AR IEEE ~ 785
MEE DL Sz 59 5 (neutral )i EE  (Lang et al., 1999) -

AWFER e IR e E IEMTERE  $R S BB i i H B o e - BESR
IAPS [ g iR = BB SAHIE TF & - (H R0 R B TG AN (R A i aR 722
AWFFESER T 10 (7505 Bl Fr i TRF R > d0fEH Self-Assessment Manikin
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(SAM)ERNEIHIEHEIIE - SAM |RCEE AU ZHEHITEREE
(Lang et al., 1999)= {10 {37 520 2 [ FE - AWFFEATER 2 12 5K L&+ Valence
PFEER T.81(EAE 7 BRYE 0.49) > Arousal PIGHEE 5712 RER
0.93) » KA B Bapk i 8 Fr #9755 & B 5 H 69 G Frfm ok 5L gxi) -

FHRTHIE Y 12 gRE A X EE - B MECR S5 i B 52 2 &
% ZIHESTE R GEITUURRAD) » 7 LR BELE R E H EH AL EN
T&#E#dr (Plutchik, 1980) » AR 8 (ETEREHEBIC A (g - B - &
HIFF ~ Z BT - B0~ BEE ~ 4R - 248 > BB S E SoE FriEE
KHIIEREEE (Huang & Kuo, 2011, 2012) -

T~ MR
(—) FEEEVE : BIRERWRE 2R

AWFFEFEEHEAR IR Chernev (2004) 25 AGHR - 40 Lkt » 2 HIE 5%
FRE E 39— 1A AE S B AR AN Bl — SRR AE RN A - AE S B A AN v [ ASSE8 T SR 48
PR R LU B MERY - A AR AR H AR BB IR A B R R e R =y -
LSS T AL 5 BHSUME © ANBIFSE 4 (18] 52 0 2 75 B SRR S3R45E [E ARS38 TH 2 PR (6
AE S AH R & NIk A B YR (6 SE MESR AR 2 P ) - (TR AU HRAR (JREN]
AP, Chernev, 2004) » JRRMg—R32HIEIGHE H CHIFEHER, -

(Z) BEOIRA : RRIEFRE

FOALL T AP RIRS I 8 > JRBISZHIE 58 ple— PRIR T E T R IRFfE] » S99+ AT
AL BHRE B AN AE A A REE B H AR AW /Rl R A i 507 & A e BRI
fH] - AR RE A — (B W (g 1 - 31 6 EBRAZ &N A F AR AL
JEREAS W e i B e g 1 - 5145 4 {8 BE AL ER o B Al P R ] R R o
IRFfI R AR A2 R B H 115
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A e

ARWFFERIITFEA B K H B A CR2MRATH) © AW BN EE
BBS SRR ARAESE S HE o Btk EH T 65 (HFEE(20~30 pR)SAESHE > Hep
S 30 % - SERE B BLE G 2 SO AT 100 JTEEAI RIS RS2SR (R H -

+ ~ FHFR L E R

AT EREE AR (Hedgeock & Rao, 2009) ZA{EILHETT - RIL 5L
WFEE R FE 53 ERAEE Bt 25— RS B 5 AR RS SRS S0 B R IE R o M
72 Ft Bk (indifference point) » 25 —RE By 2 YRR RTRE I 2 BL2H — RS BRAS B2 i 72 5
B BEFS 2R RSB PR R R RE R M EE R R - Pl A SRR 2 IR SR B A
{322 TE TR B A R B A AH [R] i [ SEL (threshold) o 72 SREBL S5 PR BRI FE
R EETE > HETER BE & SR EE E A M R R AT - T e N e
(It EAHSE (Stanton et al,, 2011) - 52 - FEEBUEE B RIHE R A A1
BB RAT PG B R - (IR A S S A L (AIRAE ~ KTV)ELE
JBIHEA NIRRT TR H DUERE T2 UL & g — R A

ST IEX BT — 2 T K&~ ER B LM $R ) - S8 H
TR Bl P RE R\ — (B JE 722 SR B » o0 JHE W {1 8 0 30 JH A A AR 5 | 7T R R
ERYRHEE (Huber et al., 1982; Hedgcock & Rao, 2009) - 2[1fH = [ RE([E] 4 ) » 2]
BTRERIZEEFE HFH 3500 JTim 3.5 FRAYEH - 6 R ERITE S V8 A&l
HE SR E AR S [ 58 = — M LIRS ? $i5 2 JMWBTHHEES] 2
— (B G D HA S0%MIHESEEH b —# I8 T S0%IHESE# I 5 —# -
B4 > —szHIFE FTE A 5000 T > (3500 JT, 3.5 #F)EE(5000 T, 6 FF)R{EEEE
W5 [JIARIRN T R -+ TT3E 5000 T2 H A= 528, - fERsHR e R
MEFMERE B E IR E B R ESG THE R - R L i A S B
BRIMAETFEES - BhE R — 2 REm A S B BN EE: » DR
BEEEE T MBI RE A L N - (SR ENESR L -
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28 B
SEEE 1 358 $ 3,500
HEfE 2 6 ¥ $

1. — #T=180cm * 180cm » 750 AR
2. [ErET g s s g ’iFff*‘JF?ﬂ‘itﬁW[[ﬁJ
RV i R R L 'rﬁfi?! o l%’f’rﬁ o

4 : FEERCRHEBCAHEEREBERBG)
BRIGIR © AR FeEs e

B EE R E AR R R Z S i iR B e %
(n=33)BUREHAH (n=32) > RIRBHLOETTEEE - BRERBHEIIAE 1SS > 28—
BBt Z IE AR IR AR RS 2 2R 2 135 S B B B = vh DU G T
B - FravURRMERI DL 19 WSR2 5 - 215 DI ALER R LB
[ R - B B I SRS AR G R BN E (S5 - AR i A IR R
il o RSB A A B ARG R sE R -

Bt~ ER

BRI AT 2 B AR S R S B BB SR SRR TI IR - S R
s BEEIHIBE R N (< 1%) - SBEEBRAWA T » 94t > 2B SEE AT

FEIRF 352 H ELSRTE I BER S 49.74% - Bil S0%MEIIREESE (1(64) = -0.09, p =
0.93) > BE/R HELEIEA S HER S - Ko SRE H AL A A AR 2 — {1 Y

ST - RSB USRI R 2 (RAT © Binomial test i FLR S H 2
RS TR (B 2 S (G R p>0.61 » SENGREIREAR p>0.99) -
AWIERCR P R 1 -

~754~



o B

x| @ JULEHRET - BERFHEGRER)

H 52 AT EER

HEERER (%) HEPURIFR (B) FRIHERFR (7))
AR HiseH AR HieH il HiseH
53.13 65.83 7.05 13.38 1.76 2.23

(R B4

AR{E (4.26) 455  (0.47) (0.43) (0.12) (0.07)
L 46.46 72.32 6.5 11.79 1.63 1.97
e A (4.02) (3.06)  (0.53) (0.25) (0.13) (0.04)
N=65

BRI AHTTER

— ~ SHEHRE

AHEL, ANOVA BIBIGHIRIR T © WEfes - IR T B H R EHE
A M EELRENEIEER) RIS B AN - &
T 5) 0 FFAIE R IUR R B ERUE (F(1,63) = 3612, p <
0.01) + 1% 1A REAE (F(1,63) < 1, p = 0.99) » T4 B TRAIRNE 2 28 T AF
FE B3 B85 7K HE (F(1,63) = 4.20, p < 0.05) =

80 1

60

REE
[ % &e

40 A

FGEEER(%)

ey
PIRPELS

= 20 A

B I Thd e 3

5: BIREREERER (FIARER)
¢ e ¥ SNt S
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BLAEE R A R B - 50— MR ISR A TR i)
SR HI ¢ FRAOOR A IS A R AT - R R 2B e
RS IR R > (AR 53.13% » [HFRAIFIERHE R 65.83% » L5
12.70% (#31) = 3.18, p < 0.01) - TE(RE AR » SRR 138 H AR Ay
B TERERRAIZAEIG S 46.46% - (BFAMITF AR A E 72.32% » |5 25.85%
(€32) = 5.18, p < 0.01) » 8= » 3 {E RS B RE RS L RAIAAE - FER
{2 B 5 AL T A L RESR A R SAEFIB 12.70% o EL7E RS RE R B
25.85% » AL B EFE W (1(63) = 2.06, p <0.05)  [RIL » i3 F G5 SEH% H2 :
(R B AT HR S TR AIT ) R I e B -

7

s RRHEIGTT  PRRIRE ]

[l b > AREFZEL ANOVA ERIGHREK - © [ERE1E8E » HRET - EHE
EAFAEFAIETE » R - PORIR) MRS S S B AL TR A - iR
B ISR (F(1,63) = 4.63, p < 0.01)BLZEAIEIE(F(1,63) = 262.78, p < 0.01)
PRI TSI M T T8 o2 4 T P R A (F(1,63) = 2.08, p =
0.15) -

A RS R A MR - 55— ISR BEL IR A - A E
AR BRIRF [ 75 ME B S BAH R S am (B 6) - BEHEI S » RIS E SRR - i
AT R R SCHF H3 © (RS R {ERE AT E AMMTETR SR R BRI -
B A INRRELOIIIRA o PSSR B AR (6 (HP SR IR A
FEAEIRE (4 EREREF)ATRIR 2 » [K] L RE g L B3 & AFUR B IR ] (GRE R SR IRE
IR DIENEE) /iR - SBRHERRA L IR AR 7 S G A EMEIE
ReIE R (ISR SR N 0.34 ¥ > HISkE(EERM N 0.46 B » liEIg p <
0.05) -
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2.5 1

[ sl e
[ s

AHUE JLIREE (%)

"

1.5

L EIVAS

B 6 : BE{EEIERR (Tl / S
TERVACHE © A

{h ~ 33w ELARRS

— > BBV

AHHSE T BEERES T B A A AR 2 28 SR TR SR IR SR T R LU S ik
RIERE > fRE BRI ITRER - e R B

’2: BEERIE

WHoERRE
IEFE R S SO E B AR DAL I TIRER - KL | BEEHRER
SR A 2

HI © FE A AT Sy frds (V8N H AR TR R R) SCFF

H2 @ EA) 1 #E r] S — 2 fe A 3 A B IR g 15 R CFF
H3 ¢ [ s n] i B AMTE R R R Z SRR LTI R A FF

BRI - AT
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HRETREITRAERMH M S (Luce, 1959) » AWFEHS R 3k AMRY
TR SR R T RGN 58 2 i AR I AR SO (utility) Fr g 5 - 3 HA 552 E]
PIAE (AN ELAMEQNEFE DA ZE YT (Kahneman, 2003; Ariely & Norton,
2008) - T A LR Bl A F A AN{A] 5 BREA SR i (de-bias) DUIR VA B E I IR IEREME
Bl (Kahn et al., 2006; Cheng & Wu, 2010) - $X[f » AHFSEEE5 8 FEMT 52
1 B R PR AN A BR R T 48 - BIAN$2 BEIA B 1% 5 T RE A AR TR SR P P Y B 5 3RS
(Cheng & Wu, 2010) » [T ZRSIHE & NTERIFRIEZ S - AWHTTHE HEE R FER
TWEEIABEE ARG R LEIREE - DS ERIRRIVEER -

HFAMRSUERE R TR S - AR R IEm S RE RN AT R R
RIRERY RS > K] ML RES e 5 375 BH SR - 8 75 3375 AH MBI Rl IR R0 6 T B 5 e
T g e A [] LA o DARR R R B S Y B2 a8 s - AR B ME R D2 B S
FEIHEATIME - BEAMREREEE (Huber et al., 1982; Simonson, 1989) »
PRI LLERE AR RE T (TS HE R TSR AT AU LL EE - FEETRY - DU T A R B
JERVERE TR - IEERIRES [BE ) {5#E (Hedgeock & Rao, 2009) » FEAHAYHIER
TR P —EERE A SRR & - IR A im0 e 15 A IH DI R - A2
i R SR I T fPRE - RIS B A MR S IE M TE A - %ﬂ1b§iﬂ%ﬁ%1EF]lﬁ%§ZZ
BB - BE LRI B 1 L M ) S S DA EE - AT BE Mo e 3B 452 H ARSEE

PEAY » BEFEAHTSE = B9 H AY {553 A BE R BB R8s jﬁxﬂ(?a
A AR BRI R EERREEBE RS - — @ RER R E
T B B R P B A [ A 2 T B R 38 T P e e g » [ b 7 A 75 B
(Huber et al., 1982) o SR k3500 i 17 {58 FH 3B FE 3B B (process-tracing) 73 » #il40
MouseLab BGHREE — g -

=~ EHEE

ARFSEfEH - fEam A e SR B BRI - IIAGEEEREH ] DI H AR
SEIARERER > Kt A GE B BRI AL - BT AUE 2 —
Rk Ha ANFFRIE  AEEER T 2R R 5B B GRS LR
HP > IS G SRR R AU - SN e R e R B B RIAE
TR B » A0 Zh 32 BISHE (T35 B8O ) B Y E (AT 8 T8~ [

~758~



o B

IR > B EINEREH CITRA % NEBZEIRRERNR 28 AN
Bl -

B3 RS AR AR E A fERERE i AMTERRRA O TR
(5 > BREE) - KIMBOKHEEHUE - THE R E - Ayt A
{FIRIE A TEHE R IR o BB P 3 5007 - A DURA 2SR R s 1780 T3k - AH
FERREVE =T T — R ARLE Skt > FAEEE S
HEE - ThReaEt  Bh R aE Fr D e FnE HE ISR - — REA B ES
JEAEHAtRE I > 5 (21 H Siguhiag: - = PR AS NLEERES - (HA]
A FL 13 BRSSO R < WUk B S (hyperlink) = BI410 > %< A]AE YouTube 1
SRS Fr B E AR EE R A G (A8 25 B 49 B e R - SR R
PRA[E]IRF (R & BB AR Sk 2 - 58 L A B R A SR IE M (S FE L%
BHSSUERYE R > 5 [FR IR (R TS A I B BN R PR S LR s iy 2 ] - SE T IR Bt

TNz HEREE ) MEEPA RN E A o EEEERR -

V9 ~ WHFERRH]

AW SRR FH S A R A R Sl > PR B2 A RIS ST 52 > (HRY
Fefi R F]RE R RE R EHESREE - 141 AR N B E R AR5
v AFEEHRKE (Tentori et al., 2001) » b4t - FEHEEA A B R ERE AN [F] 2
% (Carstensen & Mikels, 2005) - [ 2 AT FEHE SR AE w2 2 EF dn A
HRFE -

AWTFEAE R B TE AR EORZHH BIE 2 R R e — 2 DL
HAELRMEDEE 2 BRSO B E TG - Wb AWHERSRIGHEER(E
(R HERRE FE (BIAN RS2 I B AEE 2T IARY valence i arousal) > #RFHARH#E(L.Z IAPS
HEITERTE > WOREERDUE fhliE Fr s Haa o SR TIRAE - BESR TAPS SR
HeAL > KL r s I E B (E e R Bl A BB A - (ERiE el — 2 &
76 IAPS EEARVIE[FITHHE - BiLE ShlE Fr e iguhase s LR ((EESEETT valence B
arousal . iy &) A M LB £ T ERE R S HRECR - 14t
P B A ] ST T RO W — U R e R e S B E R R R A R
B AE R (B = R i sl Be R e i) - SEAEARITFE P R B el - i
TRAERITSE v] PR A U 2 Al e H A UL SR DUE — D s e AT 72 2 e I i
°

~T759~



TE [ 5 B 3 S R A B B TR R T RV S %8

1~ RARBFES 514

AW FEIR T BR AR (T T IR A (R a2 A kit se vl — D PRET (e
Fa A ERE(BIATE ) B A SUER R % - TR (2013 ) EER A A SR
BTSRRI SR IR E A E R i MR R - SANgE,
ECOR B P s 2 O P P AP B e SR R S HE B 7 o - SE M R T B B AN AT 2
SRR RH A e B — D B - B AR SR BT REE — AR B EEE
AR L SERA A RE SE SR - AR TSR am Al e B A A rl RETE - SR 2 0 B
e alaiEians - & & TREEE Tl E (Bless et al., 1996) - [KIILIZ T

WA T NS RHIE - 1RAENTZE n ERE R TS R 1 O (R A SR 2
B

AT FE AR 1 B 24 U 1 T T B IR SR IRF ) - @it 72 il APRE T IR E B A
FERBHEERE > DU i A TS R (e B IR A5 R ]2 s - IREp RS — R
IR T H - SRR > IRERGEB) T AIRE M IR AAERBAIERE (Russo &
Dosher, 1983) - 552 Al {RERHRBIEORL - BR T AT DURERSZ I B RIR ARG R - 5
ATLUT RS2 B T AE VRS TR I PR 2 SR IRF D > Y AR 575 A A0 £
7 NHER T4 -

25 Rk

Andrade, E. B., 2005, “Behavioral consequences of affect: Combining evaluative and
regulatory mechanisms,” Journal of Consumer Research, Vol. 32, No. 3,
355-362.

Ariely, D. and Norton, M. 1., 2008, “How actions create-not just reveal-preferences,”
Trends in Cognitive Sciences, Vol. 12, No. 1, 13-16.

Bettman, J. R., Luce, M. F., and Payne, J. W., 1998, “Constructive consumer choice
processes,” Journal of Consumer Research, Vol. 25, No. 3, 187-217.

Bless, H., Clore, G. L., Schwarz, N., Golisano, V., Rabe, C., and Wolk, M., 1996, “Mood
and the use of scripts: Does a happy mood really lead to mindlessness,” Journal of
Personality and Social Psychology, Vol. 71, No. 4, 665-679.

Carstensen, L. L. and Mikels, J. A., 2005, “At the intersection of emotion and cognition

aging and the positivity effect,” Current Directions in Psychological Science, Vol.

~760~



o LR

14, No. 3, 117-121.

Cheng, F. F. and Wu, C. S., 2010, “Debiasing the framing effect: The effect of warning and
involvement,” Decision Support Systems, Vol. 49, No. 3, 328-334.

Chernev, A., 2004, “Extremeness aversion and attribute-balance effects in choice,” Journal
of Consumer Research, Vol. 31, No. 2, 249-263.

Day, R. F.,, Lin, C. H., Huang, W. H., and Chuang, S. H., 2009, “Effects of music tempo and
task difficulty on multi-attribute decision-making: An eye-tracking approach,”
Computers in Human Behavior, Vol. 25, No. 1, 130-143.

Day, R. F.,, Shyi, G. C., and Wang, J. C., 2006, “The effect of flash banners on multiattribute
decision making: Distractor or source of arousal?”” Psychology and Marketing, Vol.
23, No. 5, 369-382.

Elsbach, K. D. and Barr, P. S., 1999, “The effects of mood on individuals' use of structured
decision protocols,” Organization Science, Vol. 10, No. 2, 181-198.

Festinger, L., 1957, A theory ofcognitive dissonance, 1*, Evanston, IL: Row Peterson.

Garbarino, E. C. and Edell, J. A., 1997, “Cognitive effort, affect, and choice,” Journal of
Consumer Research, Vol. 24, No. 2, 147-158.

Glaholt, M. G, Wu, M. C., and Reingold, E. M., 2009, “Predicting preference from
fixations,” PsychNology Journal, Vol. 7, No. 2, 141-158.

Hedgcock, W. and Rao, A. R., 2009, “Trade-off aversion as an explanation for the attraction
effect: A functional magnetic resonance imaging study,” Journal of Marketing
Research, Vol. 46, No. 1, 1-13.

Huang, Y. F. and Kuo, F. Y., 2011, “An eye-tracking investigation of internet consumers'
decision deliberateness,” Internet Research, Vol. 21, No. 5, 541-561.

Huang, Y. F. and Kuo, F. Y., 2012, “How impulsivity affects consumer decision-making in
e-commerce,” Electronic Commerce Research and Applications, Vol. 11, No. 6,
582-590.

Huber, J., Payne, J. W., and Puto, C., 1982, “Adding asymmetrically dominated alternatives:
Violations of regularity and the similarity hypothesis,” Journal of Consumer
Research, Vol. 9, No. 1, 90-98.

Kahn, B. E., Luce, M. F., and Nowlis, S. M., 2006, “Debiasing insights from process tests,”
Journal of Consumer Research, Vol. 33, No. 1, 131-138.

Kahneman, D., 2003, “Maps of bounded rationality: Psychology for behavioral
economics,” American Economic Review, Vol. 93, No. 5, 1449-1475.

Lang, P. J., Bradley, M. M., and Cuthbert, B. N., 1999, International affective picture
system (IAPS): Instruction manual and affective ratings, 1%, Gainesville, FL:
The Center for Research in Psychophysiology of University of Florida.

Lee, A. Y. and Labroo, A. A., 2004, “The effect of conceptual and perceptual fluency on
brand evaluation,” Journal of Marketing Research, Vol. 41, No. 2, 151-165.

Liu, Y., Li, H.,, and Hu, F., 2013, “Websites attributes in urging online impulse purchase: An

~761~



TE [ 5 B 3 S R A B B TR R T RV S %8

empirical investigation on consumer perceptions,” Decision Support Systems, Vol.
55, No. 3, 829-837.

Luce, R. D., 1959, Individual choice behavior: A theoretical analysis, 1¥, New York:
John Wiley & Sons.

Mandel, N. and Johnson, E. J., 2002, “When web pages influence choice: Effects of visual
primes on experts and novices,” Journal of Consumer Research, Vol. 29, No. 2,
235-245.

Parboteeah, D. V., Valacich, J. S., and Wells, J. D., 2009, “The influence of website
characteristics on a consumer's urge to buy impulsively,” Information Systems
Research, Vol. 20, No. 1, 60-78.

Plutchik, R., 1980, “A general psychoevolutionary theory of emotion” in Plutchik, R. and
Kellerman, H. (eds.), Emotion: Theory, research, and experience, First Edition,
New York: Academic, 3-33.

Polman, E., 2010, “Why are maximizers less happy than satisficers? Because they
maximize positive and negative outcomes,” Journal of Behavioral Decision
Making, Vol. 23, No. 2, 179-190.

Russo, J. E. and Dosher, B. A., 1983, “Strategies for multiattribute binary choice,” Journal
of Experimental Psychology: Learning, Memory, and Cognition, Vol. 9, No. 4,
676-696.

Schwarz, N., 2004, “Metacognitive experiences in consumer judgment and decision
making,” Journal of Consumer Psychology, Vol. 14, No. 4, 332-348.

Simonson, I., 1989, “Choice based on reasons: The case of attraction and compromise
effects,” Journal of Consumer Research, Vol. 16, No. 2, 158-174.

Stanton, S. J., Mullette-Gillman, O. A., Kuhn, C. M., LaBar, K. S., Platt, M. L., and Huettel,
S. A, 2011, “Low-and high-testosterone individuals exhibit decreased aversion to
economic risk,” Psychological Science, Vol. 22, No. 4, 447-453.

Stigler, G. J., 1950, “The development of utility theory I II,” The Journal of Political
Economy, Vol. 58, No. 4, 307-327.

Tentori, K., Osherson, D., Hasher, L., and May, C., 2001, “Wisdom and aging: Irrational
preferences in college students but not older adults,” Cognition, Vol. 81, No. 3,
87-96.

Wegener, D. T. and Petty, R. E., 1994, “Mood management across affective states: The
hedonic contingency hypothesis,” Journal of Personality and Social Psychology,
Vol. 66, No. 6, 1034-1048.

~762~



o LB 3

oy

Bk — © MERSPA R EHERE L BB (AT EGETTIER)

REklE B H R A BN T E 1B

~763~



TE [ 5 B 3 S R A B B TR R T RV S %8

BRfsk — © BRSSPI S AR UE L BRI (Amazon.com)

e )
&
- A2gp 508 &
.y g
XOX0 Women's XO5301A XOXO Women's XO5302A Tommy Hilfiger Women's
Rhinestone Accent Rhinestone Accent Gold- 1781121 Speort Rese Gold
Silver-Tone Bracelet Tone Bracelet Watch Toned White Silicon
Wateh 1999 §15.98 Wateh
$19.99 JPrim Eligible for FREE Super Saver  $95:00 $70.00 «Prim

Eligible for FREE Super Saver Shipping. Eligible for FREE Super Saver

Shipping. More Buying Choices "I‘I"“n"'

B TR TR R E S ARER) A THRE N HEES0GT
H) o ERFEE AT AL E T B R - LERFINAASE FERGHEE) - H
BE T TP ) TR (A AR Al T R 4%%§%§“Tﬁbllﬁﬁﬁﬁﬁﬂﬁ%i¥qﬂﬁﬁ%E
% -

T

EE
]
[m]n)

Bk — PR IE A

]

th

EH e Bt AR
HHEPFEL PR HAREIE 15 P HAREE 1.0265 | &hE
FH = B Btk 2 HALRIE | i | BRBHAREE 10265 | &E
BUEHVEE | WA AR B HE E J} EEBHEHREL2M | &E

£ 0

B RZR IR B H A EsRE EELEE 500 T | fEHER

KTV Buffet Buffet i/B 7> #/0 H AR 0.02 | (EEEE H AR 50 7T 1262

KTV HLJfd R E D HER#EIH 0.02 (B % HAREIE 50 T (1262

GE) FARHEIE « RS AR AL A E B BB I L o EE B SR | - A AR

AR A E R BRI IR > IS R SR IE R H AR > TS B8 S I 38

FHEIE - [RIH > H S BRI AR (A B B I > B RSB SR T s H R
oo B B B T A S S S SR I

F?

~764~



BgkPY © ASHHEZEERFHZ TAPS &l Fr

i Fr Hw ok Valence Arousal

1 1920 8.54 5.35
2 2150 8.28 5.16
3 4599 7.19 7.42
4 4601 7.26 5.65
5 4610 7.5 5.22
6 7330 8.27 6.69
7 7340 7.92 6.46
8 7502 8.16 5.64
9 8120 7.02 4.53
10 8380 7.55 4.25
11 8500 7.72 5.52
12 8501 8.3 6.6

Mgk T : FEHEEYL

2 TR 22 ] JECA e TR L e 22 B A

1. HE RRE:

8 B
HEEE ] 358 $ 3,500
2 6 ¥} $
® —F=180cm * 180cm » IR fEFIH A/
o (R IRECE B4 HAthag A AH
2. HE RRE:
B b B B IRE R FEH

R 5 min $ 6,000
EEE2 30 min $

® [ B b EH B SR AAYIRF ] "B o RH "4t > AR MEER AT

3. fUE FERE:

HeHE | (EE
P | 60 53 $ 1,800
EiE2 90 5> $

o B

® 100 7> : AL HEERATH ~ D~ PRERNE - RE52AL - vhim Al - oAl - AL - T
R~ SR BERT). o EHSES RS
® 755y HRITRIRHIVEEERE VIR EL ~ AR~ B WIERVTSEEAE R AN > AR
RS - HEEM - B RERSUS

® 50 7) : HEHLUEEEN - el - HI3gdpmar e

e A

~765~

R EUE AEER] > B~ BIHEE



T [ 75 s B % B S B 3 DR SR T TR

B 8
3

® 2573 RREHR AL - EEEM - Bh > HASRE RS
® [R7EHVEH R EEE S, o HALE AR

Bl FEE:
WARE | {HER
BEL | 654 $ 2,200
EE2 | 9043 $

® 100 73 © [l —EEANYL > Andl - PREASRUEER (RO R W RPAES -

® 757y 1 BRIKEARRZME - Ak ~ RLEHSF b a i th AR IReZ IS - MEANZ 200 - (SRR
IR Z X

® 50 73 : 5l AT BEEE - ST OE AR RS R MRl - REBHSS MU R - RAE A Tt
{EBHRAME % IR > NI FAR

® 2573 {RAREMAE - MEHE. .5 HATEE - (BEREER - HARIREI K

® [R7HZIF I ELEER 4t o HAE A AR

KTV FEEE:
Buffet {E#%
R | 40 43 $199
HERE 2 90 73 $

® 100 73+ FF/NFE ~ AN ~ Ul ~ BRSRE - BOR - KEVIDHEE ~ AR ~ R - AR
R E] ~ JER RS~ B RHE - JEOE (B - Rt - g L

® 7557 L IR ~ BEERE - KEVIDHEE - ARRER - B EOR (FIEE - B0t

® 50 73 : FEVIPHEE - PIRRAR - S (AR

® 2553 2K
o {EEE R ANE =/ NRFE SR

HEK. ..

® [ Re i ANE =/ NE(E SRS, HoAE AR AH IR

KTV RifE:
R E | RREEER
1 60 53 $ 500
e 2 90 53 $

® 1007 : Wil % Ml E - BHRIRRDEROR o 120 SR RM R - SEEEHIAT

® 75 4oyt LB EE - EYEE - S0 NEESEN - BRISAROEECR - BEA R
R L sEHTFT

® 5073 1 50 Nt - HEARGE  EAREEHR - EEMEBEARDUSCR - LEEFT

® 25 ) 1 50 Wik - HEIRE > EROUSCR > R MG REIRAES - (AR
XEFT > B ESRK - AR DU

® [ AU E E R R(E A, o HoARE AT AH I

~766~



oo 1

{31 bis

g K I

B AR E B SE A I L o H RTRA e KRB IS B R & 5
B2 (Duke-NUS Graduate Medical School, Singapore)iff5t 5 - Bl SO 25 £
i® Vision Research ~ Electronic Commerce Research and Applications ~ Internet

Research Bl ZE2#H7E 1] -

SN =

E-mail: yufeng.huang@duke-nus.edu.sg

B 7 45

BT LR B AV BT iE L - H AR A S AR B S R (A BR A A 3
R o WIEBER R EE TR 05 ~ MERRTEAE © IEREELIR -
E-mail: m004020016@student.nsysu.edu.tw

70 1 Fal

SR EH IR S A A ER (University of Arizona)E BB AH-RME I 1 - S]]
TR B EVE BLR (AN B - R SEIEAE AT HE G - EARmEE - 15
FEEAIRSR ~ FIEREE - DURIEAOHEE » BAF Communications of the ACM,
MIS Quarterly, Decision Support Systems, Journal of the American Society for
Information Science and Technology (JASIST), Journal of Computer-Mediated
Communication, Computers in Human Behavior, Computer and Education %%
IR R FERER -

E-mail: bkuo@mail.nsysu.edu.tw

~T767~






