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Abstract

Several previous studies have investigated the interrelationship among
customer loyalty, customer satisfaction and website service quality. However, what
customers need are not only high-quality products and services, but also
memorable shopping experience. A research model is proposed by this study to
investigate the influences of customer experience and website service quality on
customer perceived value and customer satisfaction. The influence of customer

satisfaction on customer loyalty intention is also explored. An experiential survey
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was conducted. The voluntary respondents were asked to answer the questionnaire
based on their experiences of surfing a news website. By using PLS analysis with
148 sample users, the results of this study indicate that customer satisfaction will
be affected by customer experience, website service quality, and customer
perceived value. Furthermore, customer loyalty intention will be positively affected
by customer satisfaction. In addition, the results of this study also find that adding
customer experience as an antecedent variable can enhance the explanation power
of SERVQUAL model on perceived value and consumer satisfaction. The
contributions of this study are two-fold: 1) this study reveals that customer
experience can be regarded as an important determinant for successful e-commerce
website in addition to high service quality. Practitioners have to design website
functions which can make memorable shopping experience. 2) This study measures
the multi-facets of customer experience by a second-order formative construct.

This method provides implications for the related research.

Keywords: Experiential marketing, website service quality, customer satisfaction,

perceived value, loyalty intention
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(Parasuraman et al., 2005) - F3 - 5 52 2 LA uh AR o B i s 2R 50 (i B
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BRI - 1 Google ZRHE Hi I AL H (iGoogle) » i 74 v UK A S HIFE
SKEEV B E - BIA0 : BEIEE 7B - BT ~ ARTEEERE R EF DR - ARIM
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A~ SUIbEE AR BRI - SRS RS BE AR AT S PRI B B U7 5K - I H 1 B Al
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PR R B8 Bt [ W A B R 5Lt - DA I 5 i B B B sl e s
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EAPTARER o SRR A B BT RSt o N U B T HEE RS
B U EAFTRT R PEC TS J WO HERS - RERRGE I BB HEREEN(F - IR M A E A
RS (BUan - A~ B - Sk R A) o A B R o AR DL_EHE
AIRESR > ARWTFEREIS AT DU E - 1B » 5 BRI DU R e - (o o]
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Ak S E L 505 7 BE R BR B e

AU G R A R BE BRI -

[ AT B 73 - 5 — T A B R ARER 58 i S
FAEHT MGG AT RS BT BRER - AISEEE - e - W B AR
JE > A A s bl e S AR B a2 I RS BB M H 2x (second-order formative
construct) » 5 it B ELAE R BLRARAT FIME R — B R & e Sei sz &
TRVE 1 R B R B DY I — R o T Ay — B R R R S T
fi & (reflective construct) » JthHd - FIEEEE - e SRR E A HY R HIR IS
JEVERS & > SRR BRI E REMERERE 25K 2 - AW RS S
AR 7K HEZ PR AT Likert TR R > FERERE - 1 2R IFEARE
M 5 53 FoRIFH AR -

K2 FESZRFEERMMIE

st e gl
AR 1 e E M AGE 5SS (Loy_1) Parasuraman
FAZEE | 2. HEmAHEEE @M (Loy_2) et al. (2005)
wEEM S |3 RESUEEIA & A E G (Loy_3)
S A | 4 FREHLEENGREY AR KT Z AR RS R Y
I I %G A& (Loy_4) N
RS - 5. REERIAIELE H Py e AE B B S E Y

45 (Loy 5)
W= 1. SEEMELEEE B R RES T S RNITE K Devaraj et al.
o FH =5 ¥4 (Sat_1) (2002)
phagpmees |20 PROT DU (A S (E Ak 1S B AR A AR
TR o (Sat_2)

3. EBEEWE o REHSEREREA{HE RS R R

(Sat 3)
HISEE 1. FA]DIFEE (A nh R B v i B AR A U 4% | Parasuraman
o5 i) 2 (Val 1) * etal. (2005)
MEUEEETE | 20 MRS o BEAHE SRR ERN
U Aibk 3l (Val 2)
t - 3. HEBEEEREGEASIEER (Val 3)

4. BMIEAEENSEELL IS » FRACE RS

P ERY R EEES (Val_4)
Ak PR b B K Parasuraman
= 1. AR A0 3E (EREuh R BT TR etal. (2005)
i & AE B (Eff_1) *
EEaEsLE s 4 | 2 S ERESE_ERIFTR RS I A RE N B 2
B HCE BEAI (EMT2)*

~492~



o B

T/

R{EHE 3% A i
St {5 BN 3. SE{EREGERE R B H R 52 e AT 7 2L R
HSER T # (Eff_3)
MRESHRERE - | 4 SRR EERA RIFIUHR A (Eff_4)
5. SEEREGEATNE HBURIEH PR (Eff_S)
6. SE{EMEGLAVERIEN TR (Eff_6)
7. IRETREI B AGE (805 (Eff_7)
8. SEEREGEATHE RS RAF (Eff_8)
RHH HTE
L SE (ML BE RS ] HE TR SE TG E) (Sys_1) *
2. E{EREsLRE L R R BER B (Sys_2) *
3. SEEREUERT RIS S E (Sys_3)
4. fEH AT - S (EEnE N e AR 18
(Sys_4)
HEBRIEAZ B R Schmitt
HEHEALE 1. SE A ML IR 5 [ BRA I E (BIAn - wisd - 38 | (1999)
BEfguLtk - B BE55) (sense_1)
VB DAoL 2. RGBS IR (sense_2)
BLBES 3. FBHSE ST e BT (sense_3)

2.

3.

- SE R S PO | B R B R A

(Ban « L~ AEREE) (feel 1)

| SEAEHBAS AR RS (feel 2)
- SEAE#B | FEBRA T (feel_3)

B B

. SENF4EUEIEEE AYE (think 1)
. SE{EYEHST | BIRIVAFZT L (think_2)
- SE R (] R AR

®)(think_3)

- 3B A E G e R 2 5 Bt A I B £
(relate_1)
5 wE (I HE G - PAT ARG I A B
(relate_2)
i A 1 e BRI e 2 it & B A IR E

®(relate 3)

ik T R)ZORK A

MRERR T L MR £ F1E

BRI+ A SE 5 B AH R SRk

5 T MR S A i B RE B R IT SE AT AR N gk > AHFSEAE ik sl
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AR S E R 405 2 BE R SR B R

FATREHET T3S B 58 BIRREIRC B B B - B2 sz R
RIS ECE T T IR ER B R I > AESRESIIANT  Et > AWRENLH
WS T o M S - S 2R R S R 2 B ) A A A B S R 2 K
B BAE - AR Z I BB o WIHE RS2 IR B - 2235 0§k
TSI 2 A TR BRI B - I H 385878 - B R AN > (HI 2Rt
S B AR IRGE R IR B 2 AR IS ] - FOBIEE T NI, ) SRIEE R
Rt B 2 EE BN ER > 20 SSRGS B2 3E - BR 1 ]
B — i dndt - (RE AR R A 52 I E B B B A A 2N
iPod shuffle &% ZHili#% - DUZRSHIZ R AR -

Bt~ BB D B

AHFZEIE AR 184 7 > MHER S £ KR M B RS BRI 41 - FETIRR 1
frHEEE S R imE S - GRREERE 96.74% - IHh - HFSARFSEH
FAEPRAS A b e B i T R AR T 2 %8 ER 2R — R RE M it RE 4
FEA RSB » RS E MRS FEE R R LB AL Bt E A
Az RG] > R > AR U RGN T R DAL BB R B 523 1
Saig it e S BEA WO BTHIREAR A RIS 148 A -

B FARE R ZWE LRI EEPIEE Al 53.4% - B31EAS 46.6% ;
FmE o AR AE 21-25 BRIV ABURZ (54%) X2 ABUE 20 B A B(34%)
KL - 25 BREL NI ABEEE T 88% § BUE RS A £ R B/ R FEAT LA
b DUMRERE/ R R ABURZ/(73.6%) ; —RBIEREUERFLL T4 /)
RFLAE 5 % 0 AT 40.5% 5 BEFHEEAEUERER R % T R —4F , (70.3%) ¢ —
2 JI S LE RS R BUA A — K % (45.3%) » HAGE 1-2 K(34.5%) > li#E 3t
57T 79.7% -

ARWTFEERH Partial Least Squares (PLS)FEFTHTFEHIRUESRE - PLS J& — kS
fis /7220 (Structural Equation Modeling - SEM) Sp#frisffi - Dlise/NE A
(B AE B — R 5 A7 R o e/ M AR L A B £ B 150 2 B (R R B
48 SR B A (residual variance matrix) o H1f% PLS J5i%i% A TER IR
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o B

A TR EAR B A REE S G RR ARG - BB IR - 1y EL 7] DAE]
R B R & B S R R Bl T o i A RETE AR AU B 286E T (Chin &
Newsted, 1999) - b4t - PLS ] DA[RIRp bl S A R h st A Y - e v il 25 4
BFTRT R SRR R o iR AN A RS TR R S BRI
148 A - [KIt > PLS FHERFAHA SEM #5347 732 B # TS ATSE © AHFSEER
FH Ringle et al. (2005) #FfEry SmartPLS {E& 4047 T H - PLS By dTHfLE 20
B or RS W El 8 Bt > 56 — {18 bl Bt S AR AU M (5 B SBURE ey o > 28 B B
U H R AR A Y o A RS AL RY R T e 1 T LB AR

— ~ BB {E R B S i

FIBEIE - f5 T BB RErnI St - S8 —RE B > ARIFFEst S &y
R TE T T(5 B B AT > DA S R B ] S B 8 HH e A 3 IR R A A
FEAE A R EAIRE 7T - MIER T A2 EH AR S A f & ERIEE —E (Val_1) ~
AL AR 5 R Eff 1 B Eff 2~ AHEA FITERY Sys_1 Bd Sys 2 - ffifR T B #E
ESTY) relate 3~ FEZBUESTY think 3~ %KAM Eff 3 Bl Eff 5» &7 & 43715 0.644-
0.625 ~ 0.695 Bl 0.664 4} » HEfZ EEFRE AR 0.7 - V&R E 0.63 &
0.71 )8 Rif (Comrey & Lee, 1992) » [KItLAKFEOREE DA BRI - AGHRANZR 3
A X B fnf & (cross-loadings)Ffi /s °
B SRR B E AR 4 FivR » A 2 e i & E &
(CR) BUEST® 0.77~0.92 Z[H] > Y= FIE(ERY 0.7 (Chin, 1998) » AERAHT
FER MR EA NS — B - EIERCRE T - A1 4 BRI B
BB 0.52~0.78 Z[H > HEtFItEE 0.5 - REAMFREERIEFIL
WO < AN5R S FivR » /iR g8 B E T IR E K SR AHE 1R
B R AT R PR N S S HAA & RS - H—FE i e i r i s i
RHI(VIF {E< 2) - IARUE | A58 24K Parasuraman et al. (2005) £
P PRt Il A5 ot R AR 2R i i P A A P AR TR A Lo R » B b e o e
SRR RIS FTEERE - T R RIS IE T 25 HERI SO e & 2% > WS E
HRREMERNE L VIHEE - K - AT R R NAERUE -
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Ak E

HUC KNG B B R

£3 PLSZXAHE

oy | o | MR BR BT | AR AR ey | W

| R | R | BR am | 1
sense 1 [ 0.754 0.159 0.306 0.348 0.347 0.195 0.395 0.448 0.332
sense 2 | (0.758 0.243 0.265 0.498 0.394 0.190 0.415 0.449 0.432
sense 3 | 0.784 0.378 0.251 0.447 0.275 0.133 0.373 0.417 0.363
feel 1 0.201 0.714 0.178 0.249 0.109 0.069 0.045 0.079 0.022
feel 2 0.343 0.910 0.260 0.359 0.168 0.033 0.185 0.299 0.217
feel 3 0.293 0.837 0.197 0.305 0.091 | -0.061 0.128 0.207 0.271
relate 1 | 0.280 0.206 0.842 0.392 0.247 0.067 0.254 0.344 0.290
relate 2 | 0.329 0.247 0.812 0.303 0.192 0.086 0.249 0.303 0.319
relate 3 | 0.206 0.141 0.644 0.410 0.316 0.009 0.283 0.327 0.231
think 1 | 0415 0.227 0.454 0.746 0.267 0.054 0.305 0.382 0.344
think 2 [ 0.528 0.339 0.340 0.798 0.270 0.149 0.357 0.424 0.332
think 3 [ 0.243 0.245 0.208 0.625 0.167 0.033 0.088 0.174 0.212
Eff 3 0.268 0.071 0.167 0.154 0.695 0.308 0.351 0.453 0.373
Eff 4 0.430 0.153 0.296 0.350 0.755 0.184 0.440 0.508 0.368
Eff 5 0.181 0.124 0.093 0.196 0.664 0.511 0.351 0.397 0.209
Eff 6 0.310 0.093 0.197 0.232 0.710 0.186 0.550 0.453 0.261
Eff 7 0.279 0.103 0.332 0.250 0.710 0.410 0.423 0.394 0.266
Eff 8 0.431 0.111 0.293 0.245 0.790 0.238 0.473 0.574 0.429
Sys 3 0.235 0.048 0.148 0.118 0.366 0.870 0.296 0.307 0.229
Sys 4 0.157 | -0.024 | -0.019 | 0.086 0.374 0.876 0.316 0.351 0.210
Val 2 0.474 0.089 0.225 0.289 0.517 0.306 0.858 0.644 0.369
Val 3 0.392 0.073 0.196 0.264 0.504 0.332 0.864 0.589 0.412
Val 4 0.407 0.226 0.425 0.365 0.458 0.228 0.752 0.532 0.449
Sat 1 0.465 0.172 0.339 0.350 0.541 0.309 0.551 0.849 0.631
Sat 2 0.503 0.282 0.374 0.450 0.593 0.360 0.659 0.907 0.559
Sat 3 0.543 0.208 0.397 0.446 0.570 0.330 0.678 0.893 0.625
Loy 1 0.442 0.180 0.340 0.380 0.347 0.235 0.491 0.608 0.866
Loy 2 0.439 0.152 0.295 0.405 0.381 0.191 0.468 0.609 0.890
Loy 3 0.436 0.180 0.273 0.323 0.365 0.253 0.430 0.543 0.869
Loy 4 0.344 0.176 0.299 0.306 0.356 0.148 0.292 0.496 0.769
Loy 5 0.393 0.229 0.324 0.322 0.402 0.220 0.373 0.598 0.790

BRI AT e
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K4 MABSZRLEREHREES R

o B

& i | MHERERE | FEBEEEE) | Ml SRR
T H4ES (sense) 3 0.809 3.498 (0.567) 0.586
15 RBLES (feel) 3 0.863 3.036 (0.743) 0.680
FEFZARES (think) 3 0.769 3.340 (0.597) 0.528
Rl ALES (relate) 3 0.813 3.340 (0.644) 0.594
BER (eff) 6 0.867 3.976 (0.543) 0.521
SR (sys) 2 0.865 3.841 (0.690) 0.762
HIBAEE (val) 3 0.865 3.741 (0.593) 0.683
B (sat) 3 0.914 3.757 (0.644) 0.780
HakEmE (loy) 5 0.922 3.484 (0.685) 0.703
BRPRIR - AR B
RS BEIZHEERFREFERE
" REE | R | B | BB | | s | ASR || K
= R - WEE|
M | BUBR | MUER | BeER HHM| e HI
RERE | 0.766
B BEESE | 0.343 | 0.825
EEZREES | 0.531 | 0.366 | 0.727
FAAEEES | 0.355 | 0.255 | 0.452 | 0.771
S 0.437 | 0.146 | 0.319 | 0.321 | 0.722
SREA | 0.221 | 0.011 | 0.105 | 0.071 | 0.416 | 0.873
FIEME(E | 0.510 | 0.147 | 0.334 | 0.343 | 0.601 | 0.350 | 0.826
R | 0568 | 0.232 | 0.435 | 0.419 | 0.643 | 0.377 | 0.708 | 0.883
FEFREE | 0.486 | 0.216 | 0.396 | 0.368 | 0.444 | 0.250 | 0.487 | 0.686 | 0.838

At - BRI BUER PR B AR - JER AR A R A FR B
BRI © A TeRE s
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AR S E R 405 2 BE R SR B R

S (55

AWFFELL PLS At AU ACHET TIRERARE - Al Al - ST B 1R 1R
Bk RME - BISIRBUR IS gl IR AR TR B 7 1) DA T ot mT
ST (R KRB (R > T R (EFR IR IR B R B T 43
b WA THIIBE )T « 5 T A R EESEAR - RS2 TS Moreno &
Casillas (2008) FriRITHUMNSE 51k » HEBRRR AR Mt & - (REEE RS
B~ BEE - 15 b B e B — P S (5 A S BT R 1 S Gk
B ARy R R H SR I BBCR Mt & I B A Y B i
Jil » PLS S3 M5 SREER » ABFZERT IR S 2t rh - s B ey B R R m
TR £=0.68, p<0.001) > R*=0.47 » S Ff H1 Z 3%l » L5558 Yang et
al. (2009) J Soderlund & Ohman (2005) ZRFFERERF » BERAE 1G5 BHHHT
NS e e T P R - BB EE R ] > B2 ml A HE RS BE I Bt - LAt -
R L (B (B S TR AR IR IR 52 (5 =0.40, p<0.001)  E R B & B
UHR AN B G EBS (E (AR = & B R R uh A iR Bt < IR B i =i = i
& HhASSEE Chen & Tsai (2007) %z Lee et al. (2007) ZWFZ2FH7F » # H2 15
BHZSCHY -

A01kE 2 P - Mk Ak s o B e S R N (E (8 =0.58, p<0.001) B
FE(8=0.49, p<0.00)E AL IEIF 2% - A[F] Yang et al. (2009) Frig i dmsh - &
Mduhp 2B IR BRI E B ST G BRE B H ISR E A TSRS
R H3 > [0 H4 JREEREE S8y > IHhAG R Ed Parasuraman et al. (2005) $2HiAEguGRk
75 iy B B R o A TE R R R B AR B B AR IR R E i RE S (i
R AR EIIEYIRE - A EE RSB - 1 i
FNSEME(E( 5 =0.28, p<0.001)ELimERE( 5 =0.28, p<0.00)EAIE[AILE - #i HS
Bl H6 JREAZ >Cfy » HEGROR E 1B E B uh i 72 42 1L rpy Be bR iy -
S VA S L 2 AR - 3 A I A R m W AR 0
—fE L Merle et al. (2008) Jz Grace & O'Cass (2004) i BhifHIERE - A
FIBEE - WO IR s (R (B HIES 0.44 Bl 0.64 > FURILBIAE
HRIFnfERE)] -
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o LB

e loa™
\ R>=1.00
- 033" =
/Eg%ﬁ%% ﬂ ﬁ%%ﬁzi" L %%
W 0.28
A ] 116
WR’=0.44 R>=0.64 R0 47
S e Loso | e | oosy[ mom
H2 H1
A v
vor | Ha
E— T 0.58
B e 0497
ks S
FUES 0.87 e

Ak 1 **xp<0.001; BRI FRBURARIE(LIREUE

[ o i 7
[ ek —p i

2 HAFERRELZ PLS SHTHER
BRI © A 7eE s

R 73— o i e i el B AR AU B R - S e B R S R R P R

FE R ARLEERZ R - ATest B el sz iy TR AU (& 2)Bd Bl
A kB A A (] 3):EF TR IR L - 6 PLS p Atk il - Btk i E i
TRAFSH TR (0 BELA T FE RHAB SL (R ()43 WIS 0.37 ¢ 0.59 - BRI fiIfY
Sz i e 2 R AU T A M AR T L R B BRUAE N A BB RS2 i

RF > BHESLAEE AR T 0.37 BRI E 0.44° (F=5.473, p<0.001) : %
G R B R 7R 0.59 B HETFZE 0.64 (F=20.139, p<0.001) - [K|itt, » H7 B

HB JEFREE S »

P FEMFEAAR  F
/ﬁ\: EF‘ Rzouter{ﬁﬁbukﬁ%%ﬁﬁﬁg%

(R2,. —R?

inner )

outer

/k

outer—k; ..

~ (1-R2

outer

YN -
T2 2 R R e BRI A B BR R ST 1 2  fE

kouter - 1)

TR K oue CRIMA BB RSN 2 S BB K inne RER ARSI
e 2
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AR S E R 405 2 BE R SR B R

R’=0.37 R’=0.59 R’=0.47
ppEEay 0507 wiER 068" | razhEra
H2 7 H1
A y
ver | H4
AR a5 061
Y i :
N e s
= R 0.35
R 0.86"" =
R>=1. .
00 [k btz
3 1 RHEp<0.001; FRIRIRER A HE L ARBUE = ek

3 EMERFBAEREZ PLS oER
BRI ¢ ARgeEe st

IRIB L L 2 o ATl SR m] DU Bl s i B A RUAE I A B2 B 2 IR 3R 2 1%
REFTSETH R AV ARRERE T - b — B  FEIRT B H B A AL
FNSEEME M E FERARRERE T b > Prig SRR At - RS R EREST R B 2
Pyt e I i R SR e 2 ~ MEUL RS A E ~ FNSE(EME ~ R0 R R A 5 i
FRIFIRH 6% - (Rl RE IR 2 AN G e R e Bt T S TR AN D RE SR T -
S BRI R EE KRS IS s BRI AT 1A - AT DUR BT
B E T HSEGE RN R (E S i - S RS )

fh ~ 5 B R
— ~ BISCREREET

HEBRT T IR R E R S Y — T E BT OR N A SR AL B IR S AE
SRR AL BRI T AT A SR - STk PEE R LB B
KA B AR EH BRI IR - 1 e E e ph I R ERE AR - RS e
MEHMZE (B0 - RIEFFE B~ L SUEss 555 ) BeEEieba e - Arll
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o B

HEBRT TR MERESIE RS EHERE)E - JE PR RR R S - ARHERE R AE SR HE
E s EiE - BR T IRBAES  EE ARSI DS RS R
SR T I e T B R R e Y TR Y A 52328 50 2 (i [ 7S B
AT N BRI S e B S B TR A - WISUREREUR - neeEE
S A T DU Fe MR 285 oty B RS AU S SR 8 (Bt T U A R E

AT FERY B ] 2015 Sl B B 5 G TR E TR < AE R T A - R IRES
%5 B R R R SR = 2t S Al s oy R T T & B AR BT e M e BT TS0 b
ARENAEE R R B R (BRI A R RS o E A PR
RIB G BRT TR S TR & - KL > ARFFEIR RS IS BR R 2
B AR Ss S B SR G TERRS - PTERER e deBR S i REfli o i
TR 73 P 5 v S A S SR B (R M i T R AR 5 > )RS - Bk
TR RS IR B RIS RS A BT RIS R (E - AW ST
fi R ] DAge S B AR AAEET TAHRAT S E R 275 2K -

Be4th - R E RSB T I AR e EE DU E R RS T AR e
W FERs B bt S e RN R S R IB 5D 2RI A 23 ARSI bRE ik
#elaf4 (Koo, 2009) - # A HEERTTHA RIS Z 2B AR - A5 LU
U R SGEITH AN A B RS S RE B SRR e
Y HG B RN - WA A A R B RIS Y B TR R T A B RIS E(E
MBI AR A ARG AR n] DI S B R A TR SR TR N s e
JEFIWISERF 25 2RI - B35 BR 1 RGUb RS oL B & B R B R (B EmE
FESY > REBRIR S N & I R B2 A B 3 SRS RARY AN S (E (B B B ST
S B FLEGEA) © 25 SR IR B A B U RE T ARG > CRELRMAS FME —HH KSR
> BRI RS IS TS > ER A I EARRRA: KB > 25 RERT e R R & 1R
IR - A ERIRE NG o BN SEAF R BEEIS - R REH e T
FNEE - EMAELEER - s FEss -

FEEH /T » WA SRS B R AT T RS o AR ER
P I TR AR B BRI S U SR AL A A HAITHRE - BIAN © 2260 « SRR
I A 5% - IR BEE 6 T S I E T I PGE R - WS A H 42 3
ZU N NG R SRS E R - SRR SR - LB B A
HIE TGRSO  BRIEGER B Z R R RS - & AR T 55
FHEEL - AL - AR TR AR > AT RIPAERNE - —E SN
AR e S T A e -
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AR S E R 405 2 BE R SR B R

TERTHIFE B TR R L RS B il A v 3 » e 2T e 2 J I L
e R LA A IR B MGG - AR thn] DUZ i se g ik Bl 2 A 1 A
B > WIMAEENZEIEASETHHEERESZ - DL N SR - #E5E TR 2B
[ Fr e s S A - RESE R R o SE B RS Az - SR R E el R
TETFSRLIRE ] DI B B e BB Se# M L 1% - BT HT N R 2520
% 0 EMEEEEERNE RS  MubPrieftny =0 EEEE L
B U BRI RN > EREH LB HGE — D rr i E - R E &
SEE R  EULATIR ALY T BPARER ) o RERREEEAITE TR o B R
B SO B E RETTRAR o BEA - WENG T HERERE | ThRE - RESUIEEE
FERE G - AT E o SRa A - SRR B T RE S A A — T IS ARE ]
& s b B e le e \BRBAIRREE © T AT TR ) RS A T
(T T RGRE - AT R SR g R R RIS A e AT 8 - I HAHT R
REHHETT B B st A B4 S e [l g o

= WRTERR

IRIELL_EREIR > A e e s pe s th ] DURE R B BaT T80 e Tik > 5RMEAE
UEARSHILIREREGET > SRS E T LIERITE p s[RIy - RESRS R Re BRItz -
BRI B B 1) BRIEEIAAN T « (R e R B ey A R M 3% - A
FHEETCHE BT - B85E - 52 - IREE AL T G AR RHT
FHRRIEE RS > DU Iniesaisz - BIan - F5ihsEas DU E S5k
EHERNES (R KEREBNE RS (B8R KreGRohitriag
H N PE R AR _EReEE - 7E0E RS Ban AR AT - NS RS PR A R LI D RE
B TA R R AL - ] DUZE TR AL 802 IR B E - SR A TS
& BRI H - B4 - Google =55 SERy A3 /i RE R - HHEHED
Doodle Al & 15 HAVRF PR AT BEBAC 2 H > 1A A RV ERSEAR - H 28
AL > AMEE B WA EREG > SR vk B85 [ B AR RN TR e
Baot% -

e RE S AR RGN P i P LU R o TR Ra A A R T e =
Rt WERAEATEENES - MR BT RAE > B4 : IRAEY
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o B

TRKEHR ) EEAY BTN iRH T BRI - B LR A b
JI5% > ATLAETTRIEHISER - Eﬁmﬁ%ﬁQ&MMQ” A LUE R
DA T @%@%%ﬁ{ % i%@rﬂé%ﬁg Eff R
KRR A B I R RE 7 2 J@%%m@ ° JE R e Bany A
i - SEITRE T TR %%E Fmﬁmﬂ%k % VIHETTSEAS - 3
e R L R B EE BRIz - pian - EEE
EE ARG b 1] P BB S0 B s Py 5 X, o 5 E B ik g S5 o e 1
b T SR BB R R G R TR B B -

S S R USSR N A R PR (1 GU2 © PGS ~ BUR B
FENG BRI G BUR RS HATREST B TR REBRT TIRRIR IR PR A 22
BIZeEs - AW FEEEE T AT RN A i i TE B - AR YR T B RS
B U TS5 508 o s O R RS e - TR - VLA 2 T B ST A B ) R 1 e
AT S R BRT T SR TRN - N HSER I P BT B RN BT > B R a A AR PRy
HRBRLIAE - IRLinE B st aelalEess -

=~ WHFERRBIELR KA SE /5 1

AW TR FERRBI B ARARAIWTFE 717 > AIE @ LA =R TR - 5B — >
fE IR AT 232 RRS 5 Ak R BRI T R A AT EhHE B - (HEF I E e
B~ B RekE - 1R SER M B I e S M T B e RS BRI - ARAAEHETT
AL AR S R AT I > o] DB SRR A AR INATTED B BRrO R & DU
VLB EIZHY o BT AR © 55 S AN E L BT BRI T A - ORAE
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